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EXECUTIVE SUMMARY

Downtown Action Plan - Section A A-1

INTRODUCTION
The City of Martinsville has commissioned this 
Downtown Revitalization Action Plan to breathe new 
life and energy into the city center for the benefit 
of all Martinsville and Morgan County residents 
and visitors, with an additional focus on capturing 
the interest of future I-69 travelers.  In order to 
thrive as a community, the City of Martinsville must 
compete with other cities and towns on multiple 
levels.  Martinsville routinely competes for jobs, 
residents, attractions, business investments, 
private development, institutions, foundations, 
etc.  Decisions to locate one’s family, business or 
institution within a given community routinely weigh 
the assets, attractions, offerings and amenities that 
a community provides.  Strengthening connections 
to and from Interstate 69 will play an influential 
role in supporting a vibrant and active downtown.  
This Plan proposes a family of Martinsville-
branded gateways that visually relates to the 
mainline gateway features on I-69.  Consistency 
in wayfinding and gateway design enhances travel 
corridors and identifies clear routes to attractions 
and assets that Martinsville offers.  Therefore, the 
City is embarking upon this Plan to advance the 

City’s competitive advantages while at the same 
time improving Quality of Life amenities.

This Downtown Revitalization Action Plan 
prescribes targeted and phased civic investments 
within the public realm to support the day to day 
success of downtown merchants and the staging 
of community events.  The nine block area 
surrounding Courthouse Square is the focus for 
initial civic improvements.  Recommendations are 
made to include the broader study area as well as 
main corridors from I-69 and S.R. 67.

This Action Plan has been developed under the 
direction of the City of Martinsville administration 
with guidance and direction from the Steering 
Committee comprised of City and County officials 
and local business and property owners.  An online 
survey and public meetings hosted by the City have 
provided several opportunities for additional input 
from local officials, downtown merchants, downtown 
property owners, and the general public. 
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EXECUTIVE SUMMARY

PURPOSE OF THE PLAN
Successful downtown redevelopment is rooted in capitalizing 
upon the uniqueness of the city’s commercial core to provide 
live/work/play experiences within an environment found 
nowhere else.  Opportunity Planning seeks to capitalize 
upon those opportunities inherent within the public realm and 
the private real estate realm.  The public realm comprises 
city streets, walks and publicly owned land, such as the 
Courthouse Square and City Hall.  Given the stature and 
prominence of the Morgan County Courthouse and grounds, 
collaboration between the City of Martinsville and Morgan 
County is crucial to the success of this Action Plan for the 
benefit of all Morgan County Residents.  The Courthouse 
Square, when combined with Martinsville’s unique collection 
of privately held historic buildings, will serve as the 
foundation for a successful implementation of this Downtown 
Revitalization Action Plan.

Martinsville Courthouse

STUDY AREA
The Downtown Revitalization Action Plan study area is bounded by Graham, Columbus, West, and 
Harrison streets.  Preservation, restoration and adaptive reuse of local historic resources in downtown 
Martinsville are a foundational “Place Making” strategy and a primary recommendation of this Plan.  
The nine City blocks comprising and surrounding Courthouse Square are the focus of short term public 
investment recommendations.  Longer term Plan recommendations are proposed for the study area and 
corridors leading into the Downtown.
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EXECUTIVE SUMMARY

Downtown Action Plan - Section A A-3

ACTION PLAN GOALS
This Downtown Action Plan recommends the following steps to accomplish the above goals:

Source: visitmorgancountyin.com

Festivals in Martinsville

VISION STATEMENT
Via the employment of strategic urban redevelopment strategies, this Action Plan will capitalize upon the 
iconic presence of the Morgan County Courthouse and the unique collection of historic buildings within the 
surrounding downtown urban fabric for the benefit of the entire community.  

City leaders have embarked on this Downtown Action Plan to accomplish the following goals:
 • To expand public gathering places, 

amenities and attractions within 
Downtown Martinsville

 • To expand and increase downtown 
merchant opportunities for success

 • To facilitate community celebrations held 
around the Courthouse Square

 • To provide pedestrian connectivity and 
alternative transportation options

 • To promote private real estate 
investment and development

 • To preserve and embellish historic 
Martinsville’s architectural heritage

 • To strategically plan for targeted and 
appropriate infill development

 • To capitalize on the benefits of Interstate 
69 interchanges in close proximity to the 
Downtown

 • To invest in a family of gateways and 
wayfinding that establish the City’s 
identity and direct patrons to Downtown

 • Further design and then implement 
downtown streetscapes with a focus 
toward balancing parking and pedestrian 
needs

 • Continue efforts to extend the downtown 
trail network

 • Maintain dialogue with City and County 
stakeholders to achieve the common 
goal of an economically successful public 
gathering space for day to day use and 
community events

 • Bolster façade restoration and building 
investment program by increasing local 
funding support

 • Continue investigating and courting 
private development opportunities for 

infill locations while maintaining the 
standards set forth within this plan

 • Promote and support downtown events 
programming as offered by organizations 
such as ‘Rediscover Martinsville’

 • Complete citywide branding and 
marketing initiative to raise awareness 
of downtown Martinsville offerings at a 
regional level

 • Establish a healthy urban tree canopy 
with infiltrated stormwater runoff to 
enhance pedestrian and merchant 
activities

 • Obtain coordinated streetscape 
appurtenances to promote downtown 
visitor linger time
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EXECUTIVE SUMMARY
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• Focus area schematic 
concept plan & review

• Community attitude survey 
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EVALUATION

December 2018 - 
January 2019

VISIONING & DESIGN
January - March 2019

Concept Plan                                                                        

N
30 60 1200

Upgraded 
Pedestrian 

Alley

Upgraded 
Pedestrian 

Alley

Upgrade All 
Sidewalks

Upgraded 
Pedestrian 

Alley

Restored 
Green Space

Event Space #1

Event Space #2

Upgraded 
Pedestrian Alley

Street Replaced with 
Pedestrian Plaza

Upgraded 
Vehicular 

Alley

Amphitheater 
Event Space

Washington St.

Pike St.

Morgan St.

Jackson St.

M
ul

b
er

ry
 S

t.

M
ai

n 
St

.

Je
ff

er
so

n 
St

.

Sy
ca

m
o

re
 S

t.

Upgraded 
Pedestrian 

Alley

Upgraded 
Pedestrian 

Alley

Upgrade All 
Sidewalks

Upgraded 
Pedestrian 

Alley

Restored 
Green Space

Event Space #1

Event Space #2

Upgraded 
Pedestrian Alley

Street Replaced with 
Pedestrian Plaza

Upgraded 
Vehicular

Alley

Washington St.

Pike St.

Morgan St.

Jackson St.

M
ul

b
er

ry
St

.

M
ai

n
St

.

Je
ffff

er
so

n
St

.

Sy
ca

m
o

re
St

.

Events                                                                

22. When is it most convenient for you to shop (choose 2)?21. In an average month, how often do you eat lunch at a restaurant in Downtown 
Martinsville?
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Downtown Action Plan - Section A A-5

PLANNING PROCESS

Steering Committee 
Meeting #2

Steering Committee 
Meeting #3

Presentation to 
Business Owners

Presentation to 
Trails Group

Presentation to 
Redevelopment 

Commission

March 19th, 2019

May 22nd, 2019

June 18th, 2019

June 19th, 2019

• Focus area detailed design 
update & refinement

• Corridor enhancements
• Gateway feature design
• Development of selected 

catalyst sites 
• 3D renderings
• Finalize fly-through animation
• Design guidelines
• Action plan production
• Phasing Options
• Identification of funding 

opportunities
• Draft Action Plan preparation

PLAN 
RECOMMENDATIONS

April - July 2019
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SECONDARY GATEWAY: SCHEME B

Downtown  Opportunity Planning                                                                                                                                         

WAYFINDING CONCEPTS
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Steering Committee 
Meeting #4

Draft Plan Submittal

Plan Commission Hearing; 
Approved and Certified 
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Council

Martinsville Common 
Council Presentation; 

Approved and Adopted

City Council Meeting
with Public Comment

July 17th, 2019

August 8th, 2019

August 27th, 2019

September 9th, 2019

July 15th, 2019

• Submit Action Plan document
• Final presentation & Plan 

adoption

FINAL PLAN & 
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August - 
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Downtown Action Plan
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ANALYSIS

Downtown Action Plan - Section B B-1

HISTORIC FABRIC
The City
Martinsville has a rich history revolving around water, beginning 
with the discovery of mineral water in the late 1800’s that 
spurred nationally-acclaimed sanitariums and put the City on 
the map.  During the same period, the aquaculture industry 
began and experienced great success, with Grassyfork 
Fisheries, now known as Ozark Fisheries, ranked as the 
largest goldfish hatchery in the world.  These industries 
prompted an economic boom as hotels, restaurants, and 
other businesses were constructed to serve the thousands of 
visitors that came to see the fish and experience the restorative 
properties of the sanitariums.  The Downtown Revitalization 
Action Plan works to incorporate elements that acknowledge 
this important historic legacy of water.

The Courthouse Square
In most Indiana county seats, the downtown center of 
activity is undeniably courthouse square.  The brick Morgan 
County Courthouse, built between 1857 and 1859 complete 
with limestone accents and iconic tower, clearly is a worthy 
architectural feature around which to plan civic investments to 
fuel a downtown revitalization.  

Martinsville’s commercial core of largely intact historic buildings 
along the Courthouse Square provides a foundation for private 
real estate investments.  These investments, with City support 
for façade restorations, will embellish these architectural 
gems for the benefit of local merchants, residents and future 
generations.  Additionally, preserving these historic downtown 
assets, appropriately managing adaptive reuse, and guiding 
the design of infill development is critically important to a 
successful Downtown Revitalization Action Plan.  This Plan 
utilizes Martinsville’s architectural heritage for new Place 
Making experiences, venues and amenities while achieving an 
economically sustainable utilization of downtown real estate. 
  
When City and County administrations choose to collaborate 
for the benefit of local residents and merchants, the potential of 
Courthouse Square as an anchor to a downtown resurgence is 
maximized.  The architectural integration of several renovations 
promotes Morgan County Courthouse as an iconic setting 
for community events while adding to the Quality of Place 
experiences for residents and visitors.  Collaborations between 
City and County also provide place making opportunities in the 
design and construction of civic space - where local history and 
culture are celebrated within existing and proposed monuments 
and memorials as well as publicly inspired art.
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ANALYSIS

CULTURAL & SOCIAL RESOURCES
Martinsville enjoys both city and county-wide festivals, parades 
and downtown events throughout the year.  The Cookie Stroll 
and Fall Foliage Festival are two of the largest events held 
downtown that attract many locals and visitors to Martinsville 
during the fall and winter months.  Events such as these give 
city and county residents reasons to gather and celebrate 
community, sharing these events with friends and family year 
after year.  Just as important, when the downtown is designed 
to support and embellish community events, more tourists and 
visitors will be drawn to participate in the events, adding to 
the financial success of Rediscover Martinsville’s Main Street 
program.

Annual Downtown Festivals & Events
• Anything on Wheels Car Show
• Artie Fest
• Chili Cook-off and Chalk Art Contest 
• Cookie Stroll
• Fall Foliage Festival
• Keep the Spirit of ‘45 Alive!
• Morgan County Farmers Market

Farmers Market Vendor

Anything on Wheels Car ShowLive Music Audience at Artie Fest

Band at Keep the Spirit of ‘45 AliveCookie Stroll

CHAMBER MEETINGS
The Martinsville Chamber of Commerce led the efforts to convene downtown merchants and property 
owners to provide specific feedback to this planning process as it relates to downtown merchant needs.   
On June 18, 2019, the planning team met with downtown merchants at the Brick House on Main, the newly 
refurbished downtown events center.  Primary discussion topics included: funding sources, automobile 
parking changes, Morgan County’s role in the  project, vehicular circulation changes, event staging and 
planned event venues.  Key feedback included modifications to Main Street to eliminate cars hitting 
the retaining wall supporting the elevated walk near Washington Street, and that the majority support 
Rediscover Martinsville events that bring people downtown and the street closures that accompany those 
events.

Photos from visitmorgancountyin.com
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Downtown Action Plan - Section B B-3

DOWNTOWN EVENT STREET CLOSURES
Street closures during three of Martinsville’s 
largest events were evaluated by the Downtown 
Revitalization Action Plan team and downtown 
business and property owners.  Most owners support 
short-term street closures as the revenue benefit 
from event attendees outweighs the vehicular traffic 
restrictions.

Artie Fest Street Closures
Anything on Wheels Car Show 
Street Closures

Fall Foliage Festival Street Closures

Courthouse Courthouse

Courthouse
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ANALYSIS

DOWNTOWN BUSINESS & PROPERTY OWNER FEEDBACK

S    N    WT    NWT

S    N    WT    NWT

S    N    WT    NWT

S    N    WT    NWT

S    N    WT    NWT

S    N    WT    NWT

Car shows & 
Cruise-ins

Car shows & 
Cruise-ins

Car shows & 
Cruise-ins

Car shows & 
Cruise-ins

Car shows & 
Cruise-ins

Car shows & 
Cruise-ins

Which events benefi t your business?

Which events benefi t your business?

Which events benefi t your business?

Which events benefi t your business?

Which events benefi t your business?

Which events benefi t your business?

S - signifi cantly; N - noticeably; WT - worth the trouble; 
NWT - not worth the trouble

S - signifi cantly; N - noticeably; WT - worth the trouble; 
NWT - not worth the trouble

S - signifi cantly; N - noticeably; WT - worth the trouble; 
NWT - not worth the trouble

S - signifi cantly; N - noticeably; WT - worth the trouble; 
NWT - not worth the trouble

S - signifi cantly; N - noticeably; WT - worth the trouble; 
NWT - not worth the trouble

S - signifi cantly; N - noticeably; WT - worth the trouble; 
NWT - not worth the trouble

One-day events

One-day events

One-day events

One-day events

One-day events

One-day events

Multi-day events

Multi-day events

Multi-day events

Multi-day events

Multi-day events

Multi-day events

Other:   

Other:   

Other:   

Other:   

Other:   

Other:   

A meeting for business and property owners 
was held on May 18, 2019 to discuss overall 
recommendations, maintenance of traffic, and event 
road closures.  During the meeting attendees had 
the opportunity to fill out an opinion poll (pictured 
right) indicating the type of events that best support 
their downtown property investment.

A total of 11 opinion poll cards were turned in at the 
end of the meeting.    

Results shown in the table below indicate that most 
business and property owners receive significant 
benefit from a variety of festivals and events that 
range from a one-day to multiple-day durations.  
Several acknowledged that events consume 
increased time and resources on the side of the 
merchant. However, marketing opportunities to 
visitors from outside of the City and generated 
revenue make the investment worthwhile. 

A few respondents indicated that participating in 
events is not worth the expenditure of effort and 
time.

Event Significant Benefit Noticable Benefit Worth the Trouble Not Worth the Trouble

Car Shows & Cruise-Ins 5 2 4 2

One-day Events 7 1 4 1

Multi-day Events 6 1 5 1

Write-In: Fall Foliage Festival 2 - - -

Write-In: Artie Fest 2 - - -

Totals: 22 4 13 4
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MARKET OPPORTUNITY SUMMARY
Downtown Overview

• Downtown Study Area is bounded by 
Graham, Columbus, West, and Harrison 
Streets

• 45-minute drive to Indianapolis (positioned 
to improve with completion of I-69), and 30 
minutes to Bloomington

• Currently anchored by government offices 
and ancillary service providers

• Primary study area land uses are single-
family detached residential, commercial, 
and public/institutional; together, they 
comprise 96.2% of downtown land
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Area Investments
• I-69 Extension: A new route connecting Bloomington and Indianapolis has been under construction 

for the past decade. The final segment, from Martinsville to I-465 in Indianapolis, is expected to 
be completed in 2024. Improvements to the 30-mile corridor are projected to cost $1.5 billion and 
will transform State Road 37 to I-69. Once complete, the new route will strengthen Martinsville’s 
connection to Indianapolis and provide shorter travel times. 

• Downtown Reinvestment: A team of local developers are leading efforts to revitalize Downtown 
Martinsville. The group has purchased 33 properties near the courthouse square to rehabilitate. 
Businesses that have recently opened in properties owned by the group include Fables & Fairy 
Tales, Holy Smoke Hog Roast Co., and 21 North Eatery & Cellar. 

• LexisNexis Risk Solutions: The legal and business research company is relocating its office 
and over 40 employees from its current location off State Road 37 to Main Street. The company is 
receiving $500,000 from the City of Martinsville to remain downtown for seven years.
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COMMUNITY PROFILE

Population Characteristics
• The population of Martinsville grew by 78, 

or 0.7%, since 2010

• The population is projected to growing 
at a similar rate over the next five years; 
completion of I-69 could accelerate future 
forecasts

• Downtown Martinsville currently hosts an 
estimated 880 residents

• The median age in Martinsville is 38.3, 
slightly higher than 37.1 for the MSA

 ◦ Young children under 15 years old 
comprise the largest age cohort 
for both geographies; families with 
children typically have higher spending potential that other household types

 ◦ Balanced shares of residents in other age groups

Demographic Summary

Source: ESRI, US Census, Kimley-Horn
Comparison of population trends, 2010-2018

Source: ESRI, US Census, Kimley-Horn
Comparison of population by age
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ANALYSIS

Household Characteristics
• An estimated 50 households were added 

between 2010 and 2018 in Martinsville, an 
increase of 1.1%

• 
• Households are projected to continue 

growing slowly over the next 5 years

• The median household size has remained 
stable in Martinsville at 2.47 

• Most households have one or two people, 
representing more than 61.1% of total

• A majority of households are homeowners
 ◦ 55.4% own in Martinsville
 ◦ 66.8% own in the MSA

Income Characteristics
• The median household income was $50,606 for Martinsville in 2018, nearly 27% lower than the 

MSA median
• The most prevalent cohort are households earning an annual income of $50,000-$74,999 
• Approximately 78% of households in Martinsville earn less than $75,000 per year, compared with 

61% in the MSA

Comparison of household trends, 2010-2018
Source: ESRI, US Census, Kimley-Horn

Source: ESRI, US Census, Kimley-Horn
Comparison of household by size

Source: ESRI, US Census, Kimley-Horn
Comparison of household share by income cohort
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Tapestry Segmentation
• Provided by Environmental Systems Research Institute (ESRI)

• Method of psychographics that divides households into 67 groups 
based on consumer spending patterns and lifestyle attributes

• Data provided in this type of analysis is increasingly being used 
by developers, builders, and retail tenants in the site selection and 
due diligence process

• Cost -conscious

• Multiple generations have lived in the same community

• Low-density, settled neighborhoods

• Higher unemployment

• Avid do-it-yourselfers

• Rural enclaves in metropolitan areas

• Mostly single-family, owner-occupied homes

• Low unemployment

• Down-to-earth and community-oriented

• Primarily young families and senior households

• 1 in 4 households below the poverty level

• Half of all homes are owner-occupied

• Approaching or at retirement

• Rural settings in metropolitan regions

• Housing is single-family or mobile homes

• Older, affordable homes

TRADITIONAL LIVING

SMALL TOWN SIMPLICITY

GREEN ACRES

SOUTHERN SATELLITES
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ANALYSIS

Employment
• Major employers in Martinsville include:

 ◦ IU Health Morgan Hospital
 ◦ Walmart Supercenter
 ◦ Morgan County Sherriff’s Dept.

• The three largest industries in 
Martinsville are:

 ◦ Health Care & Social Assistance
 ◦ Retail Trade
 ◦ Accommodation & Food 

Services

• Retail Trade, Public Administration, 
Accommodation and Food Services, 
and Manufacturing have all 
demonstrated measurable momentum

• Downtown Martinsville hosts the City’s 
largest concentration of jobs

Commuting Patterns
• As of 2015, nearly 98% of jobs in Downtown were held by people living outside Downtown

• Downtown commuting driven by the concentration of government agencies and ancillary support 
services

• The remaining 1.2% either live and work in Downtown or commute to jobs elsewhere

Source: LEHD On the Map, Kimley-Horn
Job Density Map, 2015

Source: LEHD On the Map, Kimley-Horn
Commuting Pattern Diagram
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MARKET CONSIDERATIONS

Multi-family Landscape
• Most of the rental product in Martinsville was 

constructed before 1980

• There are a few large, professionally-managed 
communities, but most rental units are in smaller 
complexes with under 10 units or converted 
single-family homes

• The average market-rate unit in Martinsville is 
810 square feet and rents for $554 per month, or 
$0.65 per square foot

• High-quality rental units are extremely limited in 
Downtown; only one unit was advertised as vacant at the time of the study

• Artesian Group delivered five second-floor downtown units; 100% occupied
 ◦ Attracted wide array of tenant profiles (young professionals, Baby Boomers, etc.)
 ◦ Some relocated from outside of Martinsville
 ◦ Four one-bedrooms (600-700sf) and one two-bedroom (1,000 sf)
 ◦ Interior features elevated over existing product
 ◦ Quoted $1.00 psf rent demonstrates notable premium

• Additional five units are underway, completion expected in 2019

• Expanded employment base through relocation of LexisNexis likely to generate demand for 
additional units by professionals seeking to live near where they work
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• If a community is a major retail center with a variety of 
stores it will be “attracting” rather than “leaking” retail 
sales, which results in a surplus.  

• The City of Martinsville had an estimated $100.9 million 
in retail surplus in 2018, indicating the area draws 
customers from outside of the City. 

• There is an even split between the number of retail 
sectors with a surplus and those with leakage; however, 
the order of magnitude for the surpluses is much larger 
than the leakages.

• The categories with the biggest leaks are:
 ◦ Electronics & Appliance Stores
 ◦ Non-store Retailers
 ◦ Misc. Store Retailers
 ◦ Health & Personal Care Stores

• Downtown retailers draw a customer-base that extends 
beyond Martinsville

• Key leakage sectors that could be accommodated 
downtown are clothing, health & personal care, 
furniture, miscellaneous

Retail Leakage
Retail leakage refers to the difference 
between the retail expenditures by 
residents living in a particular area and the 
retail sales produced by the stores located 
in the same area. If desired products are 
not available within that area, consumers 
will travel to other places or use different 
methods to obtain those products. 
Consequently, the dollars spent outside of 
the area are said to be “leaking.” 

Retail Leakage Summary

Retail Leakage & Surplus, 2018
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Retail Landscape

Office Landscape

• Downtown retail has expanded through offerings of newly updated storefronts

• Key tenants are specialized destinations, including:
 ◦ Local restaurants and entertainment
 ◦ Books and reading
 ◦ Music and adjoining ‘concert hall’
 ◦ Dance studio
 ◦ Antiques
 ◦ Salon
 ◦ Jeweler

• Customer base extends beyond Martinsville

• Future uses can capitalize on the destination aspect, creating a combined destination that could 
support a day-trip or overnight (future hotel/bed & breakfast opportunity?) 

• Office listings in Martinsville are extremely limited and are often in obsolete spaces that could 
double as retail

• Existing office is dominated by government uses, and ancillary professional services firms seeking a 
nearby location

• LexisNexis announcement is a big win for Downtown
 ◦ Diversifies downtown employment base
 ◦ Increases daytime foot traffic
 ◦ Drives demand for other services, specifically dining and shopping 
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DOWNTOWN OPPORTUNITIES

Return to Downtown
• Downtowns across the United States have 

experienced a resurgence as residents continue 
to gravitate towards an integrated live-work-play 
environment

• While mixed-use developments have recently surged 
in popularity, historic downtown cores are a more 
authentic offering and achieve a similar dynamic

• Demand in downtown is being driven by both younger 
Millennials and older Baby Boomers, who are both willing to trade space for a sense of community 
and walkability to shopping, dining, and recreation

• While many will live or work in less space, the demand for high-quality product is notable

Multi-family

Target Market
Downtown residential units are likely to attract a wide range of tenants:

• Young professionals (government workers, law professionals, LexisNexis capture)
• Baby Boomers (driving demand for integrated living following downsizing; downtown Martinsville 

offers an affordable option to communities closer-in to Indianapolis, but authentic)
• Middle-age singles and couples (while families with children will gravitate to single-family houses, 

non-children households would drive demand for downtown living)

Short-Term Opportunities
• Grow population base with second-floor 

residential units
• Continue building rehabilitation in small 

blocks of 5-10 units
• Identify buildings that could be combined to 

construct 15 to 25 units
• Centralize management as inventory 

increases
• Leverage established rent premiums

Long-Term Opportunities
• Support higher standards for residential 

multifamily as inventory increases
• Support new construction infill opportunity 

adjacent to the downtown core
• Target +/- 100-unit urban infill community for 

efficiency in management
• Increase common amenities in the 

downtown will support additional residential 
growth, particularly parks/greenspace
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Retail

Short-Term Opportunities
• Opportunities will likely follow the trend of 

destination-based retailers
• Immediate gaps identified in the leakage 

analysis include: 
 ◦ Clothing (boutiques, consignment)
 ◦ Health and personal (salon, nails, 

fitness/yoga)
• Brew pubs have been on the rise, often 

locating in renovated or rehabbed buildings
• Focus on creation of a sustainable 

environment, especially as rents come up to 
market

• LexisNexis relocation will increase the 
daytime population, supporting demand

Long-Term Opportunities
• As additional traction occurs downtown, 

development targets could include a small 
grocer or deli - in the interim, a weekend 
farmers market would drive foot traffic to the 
area, supporting other tenants

• Consider additional festivals or pop-up shops 
that would attract customers downtown

• Other non-retail uses, like art studios, 
museums, or theaters can be leveraged as 
attractors and support demand for additional 
retail

Target Market
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Short-Term Opportunities
• Short-term office demand will be primarily 

driven by existing anchors, particularly 
government

• Second-floor building space could 
accommodate small professional offices; 
focus on smaller suites or key-man spaces

• Co-working space could offer an affordable 
option for entrepreneurs seeking to 
work outside their home; public-private 
partnership opportunity 

• Like with LexisNexis, incentives may be 
required to attract larger tenants   
(either in-town or relocation)

Long-Term Opportunities
• Nationally, office tenants have demonstrated 

a shift towards selecting locations based on 
employee preference/location/amenities

• Over time, downtown success could attract 
a wider range of office tenants but public 
investment will likely be required

• Common open/green space in the downtown 
will critical as an additional amenity for 
tenants

Office

Other Considerations
• Four foundations of downtown success based on

 ◦ Increasing daytime and nighttime 
population

 ◦ Increasing income levels and expenditure 
potential

• Creating an integrated live, work, and play 
environment

• Downtown Martinsville has some assets in place 
representing all four foundations

• Focus on creating synergy, balance, and, 
ultimately, a multiplier effect

Foundations of Downtown Success Diagram
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Long-Term Asset Development

Open/green space
• Community-wide amenity
• Attractive to residents, employees and visitors
• Streetscape connectivity

New residential
• Mixed tenure
• Second-floor units and infill new
• Townhouse product nearby 

Job creation
• Diversify job base downtown
• Smaller suites for entrepreneurs
• Coworking or incubator space

Other Uses
• Museums
• Art Galleries/Studio Space
• Education facilities/daycare

Dining, Entertainment, and Food
• Farmer’s market
• New concepts that offer synergy, not competition
• Micro-brewery
• Food truck events

Events
• Draws additional visitors
• Highlights downtown momentum

Branding
• City of Martinsville re-branding effort
• Updated wayfinding; connection to I-69 and 

State Highway 67

Historic Mixed-Use Apartments Sidewalk Cafe Community Amenity
Credit: crexi.com Credit: sfbeautiful.org Credit: wthr.com
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COMMUNITY ATTITUDE SURVEY OVERVIEW
A community attitude survey was conducted online with paper copies made 
available.  A total of 973 people took the survey with 61% being city residents and 
6% of those living in downtown Martinsville.  Female respondents provided the most 
survey input at 66% of total surveys.  Nearly half of those responding have lived in 
Martinsville for over 10 years. The survey was conducted in order to determine local 
residents and stakeholder patronage of downtown offerings as well as their desires, 
hopes and dreams for the future of downtown Martinsville.

City of Martinsville Downtown Action Plan 

Page 1 of 10

Downtown Action Plan

Community Attitude SurveyJanuary 2019

1) How often in the past 30-days have you visited Downtown Martinsville to shop or eat?

(  ) None(  ) 1-2 times

(  ) 3-4 times
(  ) More than 4 times

2) Which of the following brings you most often to Downtown Martinsville?

(  ) Shopping
(  ) Dining / Entertainment

(  ) Banking
(  ) Library(  ) Legal

(  ) Work Downtown

(  ) Government (Post Office, pay 

      utilities, etc.)

(  ) Other

3) Do you consider City Hall south of Washington Street to be part of Downtown

Martinsville?
(  ) Yes(  ) No(  ) Don't know4) Do you consider the Main Connection to be part of Downtown Martinsville?

(  ) Yes(  ) No(  ) Don't know

Online survey flyer 

Paper copy of survey
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S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

25. Choose the 3 store types most likely to increase the amount of time and money 
that you spend downtown:

Bakery/Coffee Shop

Microbrewery/distillery

Grocer/Specialty Foods

Cards/Gifts/Collectables

Home Accessories

Ice Cream/Candy

26. What best describes your attitude toward the current hours of operations for 
existing retail businesses:

Not open when I am 
available to shop

Should be open more, 
longer hours

PUBLIC SURVEY RESULTS: DINING & SHOPPING PATTERNS
36% of survey respondents indicated they visited downtown 1 to 2 times in the previous 30 days to dine 
and/or shop.  18% visited 3-4 times in the last month, and 29% exceeded four visits during that period.  
17% of respondents indicated that they did not shop or dine downtown during the previous 30 days.  

The fact that 83% of survey participants shop and/or dine in the downtown indicates interest in new 
shopping and dining venues as this Downtown Action Plan is implemented.

Choose the 3 stores types most likely to increase the 
amount of time and money that you spend downtown:
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PUBLIC SURVEY RESULTS: DOWNTOWN HOUSING
37% of survey respondents indicated a desire to live downtown, either now or in the future.  Renovated 
historic buildings was the most appealing housing type to those interested in living downtown, followed by 
lofts & second-story apartments.

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

13. Could you see yourself living in Downtown Martinsville?

Possibly later in life

14. If answered yes to the above question, what types of downtown housing would 
attract you? Check all that apply:

Smaller nicely 
renovated home

We live on Jefferson 
St near the library

Apartment or Loft 
above a store

Senior Living with 
Amenities and support

Multi-story building

Renovated Historic 
Building

What types of downtown housing would attract you?

Renovated historic apartment building Downtown loft apartments Mixed-use with second-story apartments
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PUBLIC SURVEY RESULTS: DOWNTOWN PARKING
42% of survey participants indicated that parking is either readily available or 
sufficient.  Over half feel that parking is insufficient or very difficult to find.  Nearly 
75% of respondents are willing to walk 1-2 blocks from car to destination, with only 
12% willing to walk 4 or more blocks.  The success of this Downtown Action Plan will 
be dependent upon development that meets the needs and desires of local residents 
for parking convenience.    

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

7. How would you describe the amount of available parking in Downtown 
Martinsville?

Parking is insufficient

Parking is sufficient

Parking is readily 
available

Parking is very difficult 
to find

8. How many blocks are you willing to walk from your parked car or your home 
when shopping or dining in Downtown Martinsville?

4 or more blocks

How many blocks are you willing to walk from your parked car or your home when 
shopping or dining in Downtown Martinsville?
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PUBLIC OPEN HOUSE FEEDBACK
Over 675 written responses were reviewed and the following themes were commonly identified:

“I would like the city to become a welcoming 
community with a mixture of stores, vendors, 
green space, and restaurants ...”

...to beautify the square...”

“It would be nice to have access to outdoor 
recreation...that connects local and county parks 
to our downtown.”

“...it would be nice if the city was able to have its 
‘renewed identity’ firmly in place...”

“I’d like downtown to be a vibrant location with 
variety of quality dining,...safe walking & biking 
availability...”

“...I would love to feel safer walking around on 
summer evenings with my family, shopping at 
stores, etc.”
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STUDY AREA

FOCUS AREA

The Downtown Revitalization Action Plan study area is bounded by Graham, Columbus, West, and 
Harrison streets.  Preservation, restoration and adaptive reuse of local historic resources in downtown 
Martinsville are a foundational “Place Making” strategy and a primary recommendation of this Plan.  
The nine City blocks comprising and surrounding Courthouse Square are the focus of short term public 
investment recommendations.  Longer term Plan recommendations are proposed for the study area and 
corridors leading into the Downtown.

Study & Focus Area Map

The commercial core of Martinsville outlined by the dashed line above is the focus area in which to 
incentivize short term public investment.  Concentrated revitalization in this area will serve to spark 
excitement, cultivating an environment for further redevelopment to take place beyond the focus area.
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EXISTING ZONING
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The majority of the focus area is commercially zoned.  Currently there are a number of apartments 
within commercially zoned parcels in downtown.  Administrative flexibility should encourage mixed-use 
development in future zoning requests to support future downtown redevelopment as recommended in this 
report.
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EXISTING TRAFFIC
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Morgan Street and Main Street provide primary through city access for east/west and north/south vehicles 
respectively.   Washington Street serves as an east / west collector street parallel to Morgan Street and both 
provide access to the Courthouse Square.  The remaining streets in the study area provide local service for 
Martinsville residents.  Alleyways allow access to commercially zoned buildings in the downtown core.  A one-way 
ring road provides double-loaded parking adjacent to the courthouse.
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EXISTING PEDESTRIAN CONNECTIVITY
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Existing sidewalks serve the entire study area.  A significant portion of the focus area infrastructure is in need 
of replacement.  Crosswalk markings and signals are in need of improvements to better serve the pedestrian.  
Streetscape appurtenances that improve the pedestrian experience in downtown Martinsville are mostly 
concentrated along the buildings fronting Courthouse Square and include street trees, landscape, and lighting.
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On street parking is generally located within the right of way throughout the study area.
The largest concentration of municipal public parking is near the Courthouse, with public lots located a 
block away to the north, south and east.  The vast majority of remaining surface parking lots are privately 
held for local institutions, property owners and businesses.   The implementation of this Plan will require the 
development of additional public parking facilities to serve the downtown redevelopment.



Downtown Action Plan - Section BB-28

ANALYSIS

EXISTING COURTHOUSE SQUARE ASSESSMENT
Numerous examples exist where cities have created 
civic and public spaces where people gather 
to celebrate community, both daily and during 
scheduled events.  Successful Indiana examples 
include Courthouse Squares in Franklin, Noblesville, 
Bloomington, and Lebanon.  In each of these, an 
architectural icon provides the primary Place-Making 
anchor to these community celebrations.  Upon 
completion of proposed civic improvements, the 
Morgan County Courthouse will serve as a backdrop 
for festivals and events.

The civic investments being proposed in this 
Downtown Revitalization Action Plan will give 
Martinsville and Morgan County residents multiple 
reasons to enjoy their County Courthouse and the 
stature it bestows upon downtown Martinsville.  
Alleyways converted into pedestrian corridors with 
outdoor dining will frame views of the impressive 
courthouse architecture and provide convenient 
access to community events on the Square.  Historic 
monuments will be situated within civic improvements 
to encourage public awareness and knowledge 
of those memorialized.  Pedestrian-friendly living 
streetscapes will provide attractive corridors from 
which to enjoy the generous greenspace surrounding 
the iconic historic courthouse.

However, as beautiful and unique as the Morgan 
County Courthouse is, additions to Courthouse 
Square over time have not been in keeping with the 
dignity of this iconic building.  

While the storage barn relates to the courthouse 
color scheme, its location interrupts the consistency 
of the north facade.  The dumpster located nearby 
detracts from the courthouse and its acclaim as 
a civic space.  Scattered around the perimeter 
of the courthouse are various mechanical and 
electrical units.  Monuments dispersed through out 
the Square should be deliberately organized into a 
formally arranged and landscaped Memorial Way to 
elevate their importance and value.  Additionally, the 
gazebo on the south side has fallen into misuse and 
disrepair.

This Plan proposes design solutions to mitigate the 
impacts of the elements listed above.

Barn on the north side

Dumpster at the north entry

Monument Examples

Mechanical and electrical units

Gazebo on the south side



ANALYSIS

Downtown Action Plan - Section B B-29

COURTHOUSE SQUARE ALLEYWAYS

North Alley

South Alley

East Alley

West Alley

Alleys play an important role in the day to day 
operations and functionality of businesses, 
from providing a place for off-street deliveries to 
accommodating the utilities necessary to deliver 
quality goods and services.  Due to straight 
routes and relatively unobstructed views, alleys 
are also spaces that have potential to serve as 
extra space for merchants, while accommodating 
enhancements that direct foot traffic into the heart 
of downtown.  

Alleyways that frame a view of the Courthouse 
Square within Martinsville’s 9-block focus area 
have potential to become pedestrian corridors, 
helping to establish a connected and vibrant 
downtown.  This Plan focuses on these particular 
alleys, as the courthouse view draws pedestrians to 
the downtown core.
 
The pictures on this page show how the alleyways 
operate and look today, with the north and east 
alleys being recently paved, the south in good 
condition and the west in fair condition.  This Plan 
recommends updating only the half of the alley 
in closest proximity to the Courthouse Square, 
retaining the rest to continue servicing businesses 
and utilities.



Downtown Action Plan - Section BB-30

ANALYSIS

The following pages document the existing conditions observed in the nine (9) block downtown area between and 
including Pike Street, Mulberry Street, Jackson Street and Sycamore Street in Martinsville, Indiana.

STREET SEGMENTS
SYCAMORE STREET  – Jackson Street to Washington Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on both sides of street
• Pavement Condition – Fair condition
• Curbs – Mostly present, but with reduced curb face exposure likely 

due to mill and overlay improvements.
• Sidewalks – Present on each side of the road with several locations 

in poor condition.
• Storm Sewers – Storm inlets are present at midblock alley.
• Lighting – One wooden pole light present at midblock alley.
• Overhead Utilities – Overhead utility crossing at midblock alley.

SYCAMORE STREET – Washington Street to Morgan Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on both sides of 

street.
• Pavement Condition – Fair condition with longitudinal cracking near 

curbs.
• Curbs – Present except for northern ½ on east side adjacent to 

Family Dollar.  Curbs present have reduced curb face exposure likely 
due to mill and overlay improvements.

• Sidewalks – Present on each side of the road with poor condition on 
northern ½ on west side.  Sidewalk ramps up to church entry on east 
side.

• Storm Sewers – No storm inlets present.
• Lighting – No street lights present.
• Overhead Utilities – Overhead utility crossing at midblock alley.

SYCAMORE STREET – Morgan Street to Pike Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on both sides of 

street.
• Pavement Condition – Fair condition.

 ◦ Pavement in alley between Sycamore Street and Jefferson Street 
in very poor condition with large potholes.

• Curbs – Present on northern ½ block with reduced curb face 
exposure likely due to mill and overlay improvements.

• Sidewalks – Present, but in poor condition except for new sidewalk 
on northern ½ block on east side.

• Storm Sewers – No storm inlets present.
• Lighting – No street lights present.
• Overhead Utilities – Overhead utility crossing at midblock alley.

Jackson to Washington

Washington to Morgan

Morgan to Pike



ANALYSIS

Downtown Action Plan - Section B B-31

JEFFERSON STREET – Jackson Street to Washington Street

• Traffic Flow – Two-Way
• Pavement Striping – Centerline and on-street parking striped.
• On-Street Parking – Striped parallel parking spaces on both sides of 

road.  ADA pavement markings present but ADA ramps not provided 
onto sidewalk.

• Pavement Condition – Good condition
• Curbs – Present on both sides of road in good condition.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks.
• Storm Sewers – No storm inlets present.
• Lighting – Decorative street lights present.
• Overhead Utilities – Overhead utility crossing at midblock alley.

JEFFERSON STREET – Washington Street to Morgan Street

• Traffic Flow – One-Way Northbound
• Pavement Striping – On-Street parking striped.
• On-Street Parking – Parallel on east and angled on west.  ADA 

pavement markings present but ADA ramps not provided onto 
sidewalk.

• Pavement Condition – Good condition
 ◦ New pavement in good condition in alleyway between Jefferson 

Street and Sycamore Street.
• Curbs – Present on both sides of road in good condition.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks.  New sidewalk 
improvements in front of BMO Bank.

• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – Decorative street lights present.
• Overhead Utilities – No overhead utilities present.

JEFFERSON STREET – Morgan Street to Pike Street

• Traffic Flow – Two-Way
• Pavement Striping – Centerline and on-street parking striped.  
• On-Street Parking – Parallel on east and west sides.  ADA pavement 

markings present but ADA ramps not provided onto sidewalk.
• Pavement Condition – Good condition
• Curbs – Present on both sides of road in good condition.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks.  New sidewalk 
improvements on north ½ on east side.

• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – Decorative street lights present.
• Overhead Utilities – Overhead utility crossing at midblock alley.

Jackson to Washington

Washington to Morgan

Morgan to Pike



Downtown Action Plan - Section BB-32

ANALYSIS

MAIN STREET – Jackson Street to Washington Street

• Traffic Flow – Two-Way
• Pavement Striping – Centerline and on-street parking striped.
• On-Street Parking – Parallel on east and angled on west side.
• Pavement Condition – Fair condition with longitudinal cracking near 

curbs.
• Curbs – Present on both sides of road in good condition.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks.  Sidewalk repairs 
being made on north ½ on east side.

• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – Decorative street lights present.
• Overhead Utilities – No overhead utilities present.

MAIN STREET – Washington Street to Morgan Street

• Traffic Flow – Two-Way
• Pavement Striping – Centerline and on-street parking striped.
• On-Street Parking – Parallel on east and angled on west side.  

Angled ADA spaces marked on west side without sidewalk ramps.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking throughout.
• Curbs – Present on both sides of road in good condition.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks.  Elevated 
sidewalk and stairs on south ½ west side due to building finish floor 
grades elevated above street grade.

• Storm Sewers – No storm inlets present.
• Lighting – Decorative street lights present.
• Overhead Utilities – No overhead utilities present.

MAIN STREET – Morgan Street to Pike Street

• Traffic Flow – Two-Way
• Pavement Striping – Centerline and on-street parking striped.
• On-Street Parking – Angled parking on both sides.  Angled ADA 

space marked on west side without sidewalk ramp.
• Pavement Condition – Fair condition with longitudinal cracking.
• Curbs – Present on both sides of road in good condition.
• Sidewalks – Present on both sides of road in fair condition.  

Decorative brick strip between curbs and sidewalks.  New sidewalk 
in front of Reinvention.  Tree wells in south ½ on east side filled with 
concrete.

• Storm Sewers – No storm inlets present.
• Lighting – Decorative street lights present.
• Overhead Utilities – Overhead utility crossing at midblock alley.

Morgan to Pike

Jackson to Washington

Washington to Morgan
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Downtown Action Plan - Section B B-33

MULBERRY STREET – Jackson Street to Washington Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on both sides of 

street.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present on both sides of road in fair condition except for 

north ½ west side.  Curbs present have reduced curb face exposure 
likely due to mill and overlay improvements.

• Sidewalks – Present on both sides of road in fair condition.  
• Storm Sewers – No storm inlets present.
• Lighting – No street lights present.
• Overhead Utilities – No overhead utilities present.

MULBERRY STREET – Washington Street to Morgan Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on both west side 

and angled parking on north ½ east side in front of Hometown 
Transmission.

• Pavement Condition – Fair condition with longitudinal and transverse 
cracking.

• Curbs – Present on both sides of road in fair condition except for 
north ½ west side.  Curbs present have reduced curb face exposure 
likely due to mill and overlay improvements.

• Sidewalks – Present on both sides of road in poor condition except 
for new sidewalk on the south ½ west side.  Angled parking in front of 
Hometown Transmission blocks the sidewalk.

• Storm Sewers – One inlet midblock at alley on east side.
• Lighting – No street lights present.
• Overhead Utilities – Overhead utility crossing at midblock alley.

MULBERRY STREET – Morgan Street to Pike Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on east side.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Sporadically present.  Curbs present have reduced curb face 

exposure likely due to mill and overlay improvements.
• Sidewalks – Present on both sides of road in poor condition.
• Storm Sewers – No storm inlets present.
• Lighting – No street lights present.
• Overhead Utilities – No overhead utilities present.

Morgan to Pike

Jackson to Washington

Washington to Morgan
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ANALYSIS

JACKSON STREET – Sycamore Street to Jefferson Street

• Traffic Flow – One-Way West
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on both sides.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present except for west ½ on south side.  
• Sidewalks – Present on both sides of road in fair condition except for 

west ½ on south side which is in poor condition.
• Storm Sewers – No storm inlets present.
• Lighting – No street lights present.
• Overhead Utilities – Overhead utility crossing at midblock alley.

JACKSON STREET – Jefferson Street to Main Street

• Traffic Flow – One-Way West
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on north side.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present on both sides with reduced curb face exposure likely 

due to mill and overlay improvements.
• Sidewalks – Present on both sides of road in good condition.
• Storm Sewers – No storm inlets present.
• Lighting – One wooden pole light present at midblock alley.
• Overhead Utilities – Overhead utility crossing at midblock alley.

JACKSON STREET – Main Street to Mulberry Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on north and south 

sides.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present on both sides with reduced curb face exposure likely 

due to mill and overlay improvements.
• Sidewalks – Present on both sides of road in good condition.
• Storm Sewers – No storm inlets present.
• Lighting – One wooden pole light present on south side at midblock 

alley.
• Overhead Utilities – Overhead utilities on the south side of the street 

on the western ½ block.

Sycamore to Jefferson

Jefferson to Main

Main to Mulberry
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Downtown Action Plan - Section B B-35

WASHINGTON STREET – Sycamore Street to Jefferson Street

• Traffic Flow – Two-Way
• Pavement Striping –Centerline and on-street parking striping present.
• On-Street Parking – Angled parking on both sides.
• Pavement Condition – Good condition.
• Curbs – Present on both sides.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks
• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – Decorative street lights present.
• Overhead Utilities – Overhead utility crossing at midblock alley.

WASHINGTON STREET – Jefferson Street to Main Street

• Traffic Flow – Two-Way
• Pavement Striping –Centerline and on-street parking striping present.
• On-Street Parking – Angled parking on south and parallel parking on 

north side.
• Pavement Condition – Good condition.
• Curbs – Present on both sides.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks
• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – Decorative street lights present.
• Overhead Utilities – No overhead utilities present.

WASHINGTON STREET – Main Street to Mulberry Street

• Traffic Flow – Two-Way
• Pavement Striping –Centerline and on-street parking striping present.
• On-Street Parking – Angled parking on south and north sides.  Angled 

ADA space marked on west side without sidewalk ramp.
• Pavement Condition – Good condition.
• Curbs – Present on both sides.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks.  Sidewalk ramps 
on north side to access fronting buildings.

• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – Decorative street lights present.
• Overhead Utilities – No overhead utilities present.

Sycamore to Jefferson

Jefferson to Main

Main to Mulberry
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ANALYSIS

MORGAN STREET – Sycamore Street to Jefferson Street

• Traffic Flow – Two-Way
• Pavement Striping –Centerline and on-street parking striping present.
• On-Street Parking – Parallel parking on both sides.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present on both sides.
• Sidewalks – Present on both sides of road in fair condition.  

Decorative brick strip between curbs and sidewalks.
• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – Decorative street lights present.
• Overhead Utilities – Overhead utility crossing at midblock alley.

MORGAN STREET – Jefferson Street to Main Street

• Traffic Flow – Two-Way
• Pavement Striping –Centerline and on-street parking striping present.
• On-Street Parking – Parallel parking on both sides.  ADA space 

marked on north side without sidewalk ramp.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present on both sides.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks.
• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – Decorative street lights present.
• Overhead Utilities – No overhead utilities present.

MORGAN STREET – Main Street to Mulberry Street

• Traffic Flow – Two-Way
• Pavement Striping –Centerline and on-street parking striping present.
• On-Street Parking – Parallel parking on both sides.  ADA space 

marked on north side without sidewalk ramp.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present on both sides.
• Sidewalks – Present on both sides of road in good condition.  

Decorative brick strip between curbs and sidewalks.  Ramp provided 
on north side to provide ADA access to Kivett’s.

• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – Decorative street lights present.
• Overhead Utilities – No overhead utilities present.

Sycamore to Jefferson

Jefferson to Main

Main to Mulberry
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PIKE STREET – Sycamore Street to Jefferson Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on both sides of 

street.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present on both sides but have reduced curb face exposure 

likely due to mill and overlay improvements.
• Sidewalks – Present on both sides of road in fair condition.  New 

sidewalk installed on west ½ on south side.
• Storm Sewers – Storm inlets present at midblock alley.
• Lighting – One wood pole mounted light on north side on the eastern 

½ of the block.
• Overhead Utilities – Overhead utilities present at midblock alley.

PIKE STREET – Jefferson Street to Main Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on both sides of 

street.  Angled parking on western ½ on north side.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present on both sides but have reduced curb face exposure 

likely due to mill and overlay improvements.
• Sidewalks – Present on both sides of road in fair condition.  Angled 

parking on western ½ on north side is blocking sidewalk.
• Storm Sewers – No storm inlets present.
• Lighting – One wood pole mounted light on south side at midblock 

alley.
• Overhead Utilities – Overhead utilities present at midblock alley.

PIKE STREET – Main Street to Mulberry Street

• Traffic Flow – Two-Way
• Pavement Striping – No centerline or on-street parking striping.
• On-Street Parking – Unmarked parallel parking on south side of 

street.
• Pavement Condition – Fair condition with longitudinal and transverse 

cracking.
• Curbs – Present on both sides but have reduced curb face exposure 

likely due to mill and overlay improvements.
• Sidewalks – Present on both sides of road in poor condition.
• Storm Sewers – Storm inlet on south side of street at midblock alley.
• Lighting – No street lights present.
• Overhead Utilities – Overhead utilities present at midblock alley.

Sycamore to Jefferson

Jefferson to Main

Main to Mulberry
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INTERSECTIONS 

Intersection Streets Crosswalk 
Striping 

ADA 
Ramps 

Truncated 
Domes 

Pavement 
Condition 

Street 
Signage Signalized Storm 

Inlets Lights 

Jackson Sycamore Present Non-
Compliant No Fair SE No NE, SE, 

NW, SW 
Wooden 
Pole NW  

Washington Sycamore Present SW, NE, 
SE 

SW, NE, 
SE Good NW & SE No NE, SE, 

NW, SW 
Decorative 
Pole NW 

Morgan Sycamore Present Non-
Compliant No Fair NW  No 

NW, 
SW, NE 
Corners 

Decorative 
NW & SW 

Pike Sycamore Present 

Non-
Compliant 

except 
SE 

Only SE  Fair NW  No SE Wooden 
Pole SE 

Jackson Jefferson Present NW, SW, 
SE 

NW, SW, 
SE Good NE No NE, SE, 

NW, SW 
Decorative 

NW, NE 

Washington Jefferson Present Non-
Compliant No Good NW No NE, SE, 

NW, SW 

Decorative 
NE, SE, 
NW, SW 

Morgan Jefferson Present Non-
Compliant No Fair SW No NE, SE, 

NW, SW 

Decorative 
NE, SE, 
NW, SW 

Pike Jefferson Present NE, NW NE, NW Good SE No NE, SE Decorative 
NE & SE 

Jackson Main Present Non-
Compliant No Fair NE Yes (Pole 

SW & NE) No Decorative 
NW 

Washington Main Present Non-
Compliant No Good On Mast 

Arms 

Yes (Pole 
NE, SE, 

NW, SW) 

NE, SE, 
NW, SW 

Decorative 
NE, SE, 
NW, SW 

Morgan Main Present Non-
Compliant No Fair On Mast 

Arms 

Yes (Pole 
NE, SE, 

NW, SW) 

NE, SE, 
NW, SW 

Decorative 
NE, SE, 
NW, SW 

Pike Main Present Non-
Compliant No Fair SE No SW, SE, 

NE 
Decorative 

SW, SE 

Jackson Mulberry 
Present 

(Needs Re-
Striped) 

Non-
Compliant No Fair NW No SE Wooden 

Pole SE 

Washington Mulberry Present NW, SW, 
NE, SE NW, SW Good NW, SE No NE, SE Decorative 

NE, SE 

Morgan Mulberry Present Non-
Compliant No Fair NW NO NE, SE Decorative 

SE 

Pike Mulberry No Non-
Compliant SE Fair SW No SW, NE, 

SE 
Wood 

Pole SW 

 

 

 

 

 

 

 

Streets and intersections within the focus area are carefully evaluated according to elements across the 
following categories: crosswalk striping, ADA ramps, truncated domes, pavement condition, street signage, 
signalized intersections, storm inlets and street lights.  The pavement condition is ranked from poor to 
excellent, scoring fair/good overall.  However, most intersections lack provisions for those with disabilities, 
including ADA ramps and truncated domes.
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CORRIDORS

There are three major corridors for accessing the downtown, each with it’s own unique character.  Analysis 
for these three corridors can be found on the following pages.

S.R. 44 Interchange: This north route provides access to the downtown from the northeast.  This is an 
important route as it will be used by visitors coming from the Indianapolis area.  The main portion of this 
route is E. Morgan Street.  In the future, after the I-69 improvements, Morgan will be accessed from a 
paired set of interchanges, one at Reuben Drive and the other at Hospital Drive.

S.R. 39 Interchange: This south corridor provides access from the southwest.  This route includes Morton 
Avenue and portions of S. Main Street.  A secondary access from the south will be on S. Ohio Street, which 
will receive some prominence as an interchange from the I-69 improvements.  However, most visitors from 
out of town using I-69 will likely exit at the first Martinsville interchange they encounter, therefore this is a 
less important corridor in terms of establishing an arrival and directing visitors to the downtown.

S.R. 67 Intersection: This west access is provided by State Road 39, which connects the City to the State 
Road 67 & 39 corridor to the northwest.  This route connects to W. Morgan Street, which provides a direct 
connection to downtown.  While I-69 is under construction, this will be a very important route into and out of 
the City.

There are three major corridors for accessing the downtown, each with it’s own unique character.  Analysis 
for these three corridors can be found on the following pages.
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NORTH CORRIDOR
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NORTH CORRIDOR

North Corridor Diagram

North Corridor Existing Conditions

Reuben Dr.

E. Morgan St. & Hospital Dr.

E. Morgan St.

Characteristics
• Important link to Indianapolis
• E. Morgan Street forms main portion of this route
• Reuben and Hospital Drives will provide access to I-69
• Primary Gateways should be provided near interchanges
• Secondary Gateway where Hospital Drive meets Morgan Street
• Wayfinding should direct visitors to turn onto Morgan
• Morgan should be enhanced with consistent street trees similar to 

blocks on W. Morgan Street
• Decorative lighting along Morgan would enhance the arrival character
• Maximum building setbacks or build-to lines should be considered to 

maintain the quaint, enclosed character of this corridor
• Majority of corridor is through residential neighborhoods
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SOUTH CORRIDOR

SOUTH CORRIDOR

South Corridor Diagram

South Corridor Existing Conditions

Characteristics
• Major link from I-69 providing access to 

the southwest
• Morton Avenue provides primary corridor, 

connecting to Main Street and the 
downtown

• Ohio Street provides a secondary 
southern access from I-69 and would 
likely serve more local traffic

• Primary Gateways should be near 
interchanges

• Secondary Gateway could be provided at 
Ohio and Garfield

• Wayfinding needed to direct visitors onto 
Morton and keep them from following 
State Route 39

• Wayfinding also needed to direct turning 
movements from Ohio onto Garfield, and 
from Morton and Garfield onto Main

• A curbed edge of the road should be 
considered, as opposed to the existing 
shoulder, to improve the character

• Morton should be enhanced with street 
trees to soften the corridor and improve 
the aesthetics

• Decorative lighting along Morton would 
enhance the arrival character and 
improve the appearance of scale

• Building setbacks could be 
reduced along Morton to help make 
redevelopment of irregularly size and 
shape parcels easier

Main StreetMorton Street
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EXISTING CONDITIONS

POTENTIAL IMPROVEMENTS

WEST CORRIDOR

WEST CORRIDOR
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West Corridor Existing Conditions

Characteristics
• Important connection to the west with few alternate routes
• Link to State Routes 67 and 39 will be important when I-69 is under construction
• State Route 39 provides the primary corridor, connecting to W. Morgan Street and the downtown
• Primary Gateway should be provided before the bridge over the White River
• Secondary Gateway could be provided at the intersection of 39 and Morgan
• Wayfinding needed to direct turning movements onto Morgan
• Consider formalizing roadway shoulder and introducing a bike lane to provide for alternate 

transportation options
• Consider enhancing the median with additional landscape
• Additional landscape and screening of properties adjacent to corridor should be encouraged
• There are not significant opportunities for development and existing setbacks appear appropriate

West Corridor Diagram

S.R. 37 at S.R. 69

W. Morgan St. W. Morgan St.
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North Gateway on State Road 37

Gateway at Main & Morton

GATEWAYS

The primary existing gateway for the City 
of Martinsville is located off State Road 37, 
approximately 1 mile north of the City.  It is 
composed of wood posts and lattice which 
displays a variety of club logos. A slogan 
reads “Gateway to Beautiful Southern 
Indiana”.  

A smaller gateway monument was erected 
following Indiana’s bicentennial at the 
triangular intersection of Main, Morton, 
and Edgewood streets.  This monument 
acknowledges the historic courthouse and 
tower with a brick and limestone base and 
a standing metal seam roof.
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ORDINANCE REVIEW
Kimley-Horn and Associates reviewed the materials provided by the City of Martinsville that relate to the 
current downtown planning process.  In reviewing these materials, there are several items to draw attention 
to as they may influence or impact the current planning and design process for the downtown.
The following represents a summary of information within existing City documents that is pertinent to the 
current process.

Stormwater Management & Erosion Control Ordinance and Stormwater Design Manual – June 2004
This document establishes minimum stormwater management requirements to help reduce flood damage 
and reduce other negative impacts of increased run-off.

• Applies to improvements where increase in impervious area is 0.25 acres or more
• Unclear if streetscape or other public improvements would be required to follow the ordinance or 

if the Office of City Engineer (OCE) would waive the requirement or provide a variance
• The ordinance includes perimeter landscape requirements that would be detrimental to the 

character of the downtown if a redevelopment project was required to adhere to them, which is 
established as a minimum five-foot (5’) landscape strip around the perimeter of lots 1.5 acres or 
larger

Martinsville Zoning & Subdivision Ordinance – August 2004
The zoning ordinance establishes a range of traditional 
zoning districts and typical regulations for rural 
development.  
To accommodate for the historic downtown, there 
is a Historic Downtown District that is applied to the 
nine square blocks centered on the courthouse.  The 
boundaries are defined as Pike Street on the north, 
Mulberry Street on the east, Jackson Street on the south, 
and Sycamore Street on the west.  
This special district provides tailored and appropriate 
regulations for the downtown, including:

• Permitted/prohibited uses
• Allowance for residential dwelling units on upper floors and the rear of the ground floor
• Development standards that if a building is destroyed, the replacement building shall not have 

a smaller foot print than the previous building, with the exception of a reduction of 24’ off of the 
rear lot line to allow for parking

• Development standards also specify heights no larger than the previous building, requirement 
to provide continuous storefront along the whole front lot line, and pedestrian oriented design of 
storefronts that include minimum for 75% glass in the storefront

• Provisions for parking, including that buildings shall not be demolished for the specific purpose 
of providing parking, and reduced requirements for off-street parking of one space for each 
bedroom in a non-owner occupied residential unit.

• The ordinance provides for additional regulations on exterior building design, signage and 
demolition.  
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Morgan County Interim Report, Indiana Historic Sites and Structures Inventory, 
Martinsville Commercial Historic District – no date
This document outlines the history of the Commercial Historic District around the Courthouse and provides 
and inventory of the signs and buildings in the District.

Planning Study for Downtown Revitalization – September 2010
This document describes the planning study completed in 2010, funded by a Community Focus Fund grant 
from the Indiana Office of Community and Rural Affairs.

The study focused on the nine-block downtown core and provides recommendations on streetscape/
landscape, building and site signage design, and building façade design:

• Provides detail analysis and recommendations for four specific buildings:
 ◦ 27-29 East Washington Street
 ◦ 75-77 East Washington Street
 ◦ 50 North Main Street
 ◦ 46 North Main Street

• Streetscape and Landscape Recommendations
 ◦ Highlight northeast, northwest, and southwest intersections around Courthouse as 

downtown entry portals
 ◦ Enlarge corner islands around Courthouse and incorporate landscape, signage, and 

sculpture
 ◦ Activate underdeveloped City owned property with uses that drawn and keep people 

downtown
 ◦ Develop a park on the open lot near Arts District at southeast corner of Pike and Jefferson 

Streets, potentially including a terrace/amphitheater
 ◦ Improve alleys to create safe and attractive pedestrian routes
 ◦ Improve visible alley facades
 ◦ Buffer existing parking lots in the downtown with planting or low walls
 ◦ Change angle parking to parallel to gain landscape and pedestrian space
 ◦ Incorporate street trees along sidewalks
 ◦ Introduce outdoor dining space with tables and chairs
 ◦ Remove yellow plastic delineation posts in front of the post office
 ◦ Introduce landscape bump-outs to improve pedestrian crossings
 ◦ Improve traffic and street signage to assist first time visitors
 ◦ A palette of streetscape furniture is included in the report

• Building and Site Signage Recommendations
 ◦ Provides recommendations for types and character of signs in the downtown
 ◦ Provides analysis of existing signage within the downtown as well as recommendations for 

changes to key building signage
 ◦ Provides recommendations for City gateway locations and several alternate design 

concepts
• Building Façade Assessments and Recommendations

 ◦ Provides guidance for construction materials and methods of restoring historic facades
 ◦ Provides façade enhancement approaches for 16 downtown buildings 
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Martinsville Downtown Design Guidelines – August 2015
The guidance provided in the Historic Downtown District ordinance 
discussed previously was challenged in 2014, which indicates it could 
be strengthened to avoid future conflicts.  So, in 2015, new guidelines 
were established to encourage reinvestment while providing clarity on 
how to protect and maintain historic features.  These guidelines build on 
the positive momentum generated by the historic renovation of a series 
of downtown buildings between 2006 and 2015, showing the potential 
of this kind of work and revealing an interest in additional projects.  
This series of renovation projects included six buildings completed in 
2014-2015 as part of the Main Street Revitalization Program façade 
improvement project.

While this document was never adopted by the City, it provides guidance 
for rehabilitation, signs, demolition, new construction/additions, and site 
development.  The site development portion addresses streets, alleys, 
parking, streetscape, wayfinding, and landscape.

Comprehensive Plan – December 2017
The Comprehensive Plan provides land use guidance for the entire City.  Throughout the plan there is 
significant background and justification provided for the current planning and design process. 

• Background information that may be helpful to the planning and design process:
 ◦ The Plan establishes a vision for a vibrant, diverse, and thriving City
 ◦ Strengths of the City include a tight-knit community, unique history, and accessibility of 

high quality natural environments in the area
 ◦ Unique history highlighted, including:

• Old Hickory Company
• Grassyfork Fisheries/Ozark Fisheries
• Adams Brick Company/Martinsville Brick Company

 ◦ Poston Knobstone blocks could provide an opportunity to include history 
in streetscape

• Mineral water – sanitariums/wellness resorts
• Twigg Industries

 ◦ Concerns of “nothing to do” in the City identified
 ◦ Optimism within the community due to current initiatives, including:

• Creation of co-working space
• Redevelopment of downtown structures and businesses
• OCRA grants for façade improvements
• Efforts by the Tourism Commission and CVB to have more events
• Rehabilitation of historic landmarks
• Establishment of Rediscover Martinsville, a Main Street Organization

 ◦ Completion of Interstate 69 seen as having potential to cause positive transformation in 
the City

 ◦ Recognition that conveying the story of Martinsville will help with future growth which ties 
into the fundamentals of Placemaking

 ◦ Wisdom of Wooden Public Art Initiative a positive element on which to build
 ◦ Several Historic Districts and significant Historic Resources within the downtown area
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In addition to plans that touch upon the downtown, there are several plans that were reviewed that discuss 
the Interstate 69 corridor and access from I-69 to the downtown.

Interstate 69 Economic Development Plan – November 2016
The plan summarizes a process to help align the I-69 improvements, including interchange locations, with 
development opportunities, so that investment in infrastructure has the most positive impact on Martinsville 
as possible.

• The plan makes several recommendations for the final design of Segment 6 of I-69, including:
 ◦ Maintain the interstate at grade through the Martinsville area, as opposed to elevated
 ◦ Provide an Ohio Street interchange with Ohio Street crossing over I-69
 ◦ Provide a grade separated crossing at Burton Lane with Burton crossing over I-69
 ◦ Provide a grade separated crossing at Grand Valley Boulevard with Grand Valley 

crossing over I-69
 ◦ Create frontage roads and other connections to address gaps in the road grid between 

access points
 ◦ Limit use of sound barriers to only areas most adversely impacted and where desired by 

adjacent property owners

Reuben Drive at S.R. 37 Morton Street at S.R. 37
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OHIO STREET  BRIDGE UNDER I-69  
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Comprehensive Plan – December 2017
The Comprehensive Plan recognizes that the construction of I-69 will have the biggest impact on the 
Martinsville transportation network as well as land use and economic development impacts.  It identifies 
Special Development Areas around each of the proposed interchanges and discusses the preferred land 
uses and potential development.

• SR 39/Morton Avenue Special Development Area
 ◦ Mix of commercial, mixed density residential, and industrial uses are encouraged
 ◦ Closure of Burton Lane may create new redevelopment opportunities over time
 ◦ Some room for infill and increased density
 ◦ Access to downtown provided by Morton Avenue (a Major Arterial) and S Main Street (a 

Minor Arterial)
• Ohio Street/Grand Valley Boulevard Special Development Area

 ◦ Ohio Street (a Minor Arterial) provides an access point to the downtown, seen as a key 
gateway

 ◦ Not significant redevelopment opportunity at this interchange or along access to the 
downtown

 ◦ Improvements suggested for the Ohio Street corridor include signage, landscape, and 
urban design features

 ◦ An abandoned railroad that runs parallel to Circle Street could be converted to a multi-
use trail and act as part of a gateway into the downtown along the Ohio Street corridor

• SR 44/ SR 252 Special Development Area
 ◦ New interchange(s) will provide access to the downtown on E. Morgan Street (a Major 

Arterial) through Hospital Drive (a Major Arterial) and Reuben Drive (a Minor Arterial).
 ◦ Area acts as key gateway to City
 ◦ Commercial and hotel uses are encouraged at the northwest corner of the interchange 

and commercial and mixed-use development is expected to increase in this area

The plan also establishes a critical path implementation strategy for improving local connectivity to I-69.

I-69 Aesthetic Preference Boards – March 2018
• Detail aesthetic enhancements along the I-69 corridor including bridges/entry monument signs
• Includes a preliminary plant palette for landscape enhancements
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ORDINANCE RECOMMENDATIONS
Kimley-Horn and Associates reviewed the materials provided 
by the City of Martinsville that relate to the current downtown 
planning process.  In conjunction with analysis of these documents, 
recommendations that influence the current planning and design 
process are provided.

Stormwater Management & Erosion Control Ordinance and Stormwater Design Manual – June 2004

Martinsville Zoning & Subdivision Ordinance – August 2004

Morgan County Interim Report, Indiana Historic Sites and Structures Inventory, Martinsville 
Commercial Historic District – no date

Planning Study for Downtown Revitalization – September 2010

Recommendation:
• For the purposes of this current process, it is recommended that the design team coordinate 

with the Stormwater Management & Erosion Control Ordinance and the Stormwater Design 
Manual to understand the expectations related to any proposed streetscape or downtown 
redevelopment projects

Recommendations:
• The City should consider extending the Historic Downtown 

District further along Morgan and Main streets.  The 
remainder of the City’s zoning districts have large front 
yard setback (minimum of 40’), large off-street parking 
requirements, restrictions preventing sign projecting into 
the right-of-way, and other elements that could impact the 
design and character of the area immediately surrounding 
the Historic Downtown District.

• The City should consider revising the height limitations 
for this area to relate to the adjacent buildings, or the 
buildings on the block, as opposed to the building being 
replaced.  While most of the buildings are two-story, it 
would provide more flexibility to redevelopment if the 
building height is set as an average of the adjacent 
buildings or buildings on the block.

Recommendation:
• This document should be used as a reference for this process.

Recommendation:
• Review the streetscape, landscape, and site signage 

recommendations from this report and re-evaluate if they 
are appropriate to the current project, alongside current 
stakeholder input.
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RECOMMENDATIONS

Martinsville Downtown Design Guidelines – August 2015

I-69 Aesthetic Preference Boards – March 2018

Comprehensive Plan – December 2017

Recommendation:
• The site development guidelines should be reviewed and referenced as part of this design 

process.  The guideline for streetscape, wayfinding, and landscape are good without being 
prescriptive, which provides flexibility for current design thinking.

Recommendation
• Review the monument sign design and plant palette when 

developing the final plans for entry locations

Specific downtown recommendations with which future plans should align:
• Continued support of downtown redevelopment and 

revitalization is seen as a critical path process
 ◦ Focus on infill development encouraged
 ◦ Support of increased density where appropriate
 ◦ Mixed-use developments encouraged

• Downtown specific goals:
 ◦ More walkable and pedestrian friendly
 ◦ Make the downtown a destination
 ◦ Make connections to future I-69
 ◦ Support continued revitalization
 ◦ Increase housing diversity and strengthen adjacent 

residential areas
 ◦ Encourage use of upper floors

• Downtown should have urban parks, public gathering spaces, 
cultural attractions, recreational access and connections to the 
river

• Economic Development for the City includes improving the 
“Quality of Place” and highlighting unique character.

 ◦ Recommends improved public amenities and activities 
and enhanced community heritage.

 ◦ Recognition that high quality of life leads to economic 
growth

• Extension of high-speed telecommunications could help 
position the city for future development

• Replacement of deteriorated sidewalks and the introduction of 
new sidewalk and multi-use trails is encouraged

• Critical path implementation strategies include:
 ◦ Developing the story of Martinsville and communicating 

it to a range of audiences
 ◦ Continue to redevelop and revitalize the downtown
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DOWNTOWN MASTER PLAN OVERVIEW
Quality of Life in the downtown environment is a top 
consideration for new residents and new business 
ventures. Equally important are well marked and 
visually consistent routes to the downtown, with the 
purpose of welcoming residents and visitors alike to 
the amenities the City of Martinsville has to offer.  

An active and vibrant downtown with multiple options 
for dining, shopping, working and playing routinely 
ranks at the top of the list for decision makers when 
considering a move, be it for personal or business 
reasons.  Martinsville has all the bones upon which 
to build an active and vibrant downtown: An iconic 
County Courthouse and Square, historic buildings 
surrounding the Courthouse, alleyways that frame 
views of the Courthouse, and plenty of right of way to 
improve the pedestrian experience.

Plans are currently underway to develop properties 
within and just outside of the 9-block focus area.  
Once constructed, these plans will promote an active 
and vibrant downtown environment, especially if 
care is taken to incorporate alternative transportation 
access, connecting to Courthouse Square and 
greater downtown area conveniences.

Two design alternatives for the Courthouse Square 
were developed with input from various municipal 
entities, committees and groups, and the general 
public.  Amenities voiced by these groups included 
more greenspace and streetscapes that enhance the 
downtown, more space for merchants to interact with 
the public realm, and a dedicated space to increase 
the success of Martinsville’s community events.  

Similarities between the alternatives include living 
streetscapes with wider sidewalks, an urban trail 
through downtown, urban bench swings, and a type 
of water feature.  After receiving group feedback on 
both designs, elements from each were combined 
into one final scheme.

Courthouse greenspace

Washington Street

Main Street sidewalk
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COURTHOUSE SQUARE ALTERNATIVE 1
In this curvilinear approach, Washington Street is 
revitalized as a curbless paver street.  Parking is 
aligned at 90 degrees to define event space while 
maximizing parking.  Bollards are placed between 
the street and sidewalk to increase pedestrian and 
driver safety.  Centered upon the courthouse’s main 
entrance, a splash pad, which doubles as a stage 
area, opens onto Washington.  Mirrored on either 
side of the splash pad are low curved walls, defining 
a memorial space to the west, and a lawn to the 
east that slopes to an additional performance space 
at the corner of Washington and Jefferson streets. 

Chicanes on Jefferson Street slow traffic and 
provide room for living streetscapes.  Living 
streetscapes separate vehicles and pedestrians, 
offer shade for outdoor merchant activities, and 
designate areas for furnishings and signs to be 
placed outside of the lane of travel.  The urban trail 
passes through the Square on Jefferson, extending 
along Washington to the south and Morgan to the 
north.  

The north side of the Square accommodates a 
limited-access drop-off area for use by the sheriff 
and authorized personnel.  Trees line the south side 
of Morgan Street, emphasizing the available civic 
greenspace.  Paver crosswalks are proposed at all 
intersections to convey a sense of arrival.    

At the corner of Morgan Street and Main Street, 
a place for a water feature or artwork is provided.  
Living streetscapes continue down the west side 
of Main.  Urban bench swings are located on the 
Courthouse Square, inviting residents and visitors to 
linger and enjoy the vibrant downtown.

Alleys opening onto the Square are converted to 
pedestrian walkways with pavers and catenary 
lighting.
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COURTHOUSE SQUARE ALTERNATIVE 2
In this second concept, the curbless paver street 
is expanded to include both Washington and 
Jefferson, with parking aligned at 90 degrees to 
maximize available stalls.  Chicanes are shown on 
both streets to slow traffic and bollards are placed 
between the sidewalk and parking to increase 
safety.  Living streetscapes flank both sides of 
Jefferson and the south side of Washington.  At the 
intersection, a fountain or monument is proposed 
to anchor the event space.  The urban trail weaves 
through the Square, following Washington to 
Jefferson and from there turning north to Morgan 
Street.  

Main and Morgan are main thoroughfares through 
downtown.  Paver crosswalks and new landscaping 
create a cohesive environment and relate to 
improvements elsewhere on the Square.  Angled 
parking on Main functions similarly to existing 
conditions, and the addition of angled stalls on 
Morgan increases parking counts. 

The layout of the Square establishes order using a 
rectilinear design.  A large event lawn with smaller 
counterparts on each side connects Washington 
Street to the Courthouse’s main entrance.  On the 
north side, a drop-off for the sheriff is screened by 
a limestone seat wall softened by a grove of trees.  
A memorial garden at the intersection of Morgan 
and Main provides a dedicated space for relocated 
monuments.  Continuing south on Main, urban 
bench swings are placed between raised planters 
and the courthouse lawn.  

Alleyways leading to the Square are upgraded 
with pavers and catenary lighting as pedestrian 
walkways.
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COURTHOUSE SQUARE FINAL SCHEMATIC DESIGN

60300

The final schematic plan combines the curvilinear 
layout of Alternate 1 with the festival paver streets 
of Alternate 2.  Greenspace is expanded around 
the courthouse with ample space at Main and 
Morgan for interactive public art installations.  On 
the opposite corner, the urban trail widens at the 
intersection of Washington and Jefferson to mark 
the centerpoint of the festival space.  The mid-block 
crossing on Washington Street is accented with 
pavers, defining a space suitable for small-scale 
events and performances.  A serene water feature 
on the square offers seating where City employees 
and downtown patrons can enjoy lunch. 

 Additional seating is provided by urban swing 
benches on the west side of the Courthouse, 
adjacent to existing memorials enhanced with 
ornamental landscape.  To the north, a drop-off area 
allows courthouse activities to be separate from 
public entrances.  

Half of the alleys on the east and west side of the 
Square are upgraded to pedestrian corridors with 
pavers and catenary lights, retaining vehicular 
access to buildings along the Square.  The full 
length of the north and south alleyways are 
enhanced to provide access to the urban trail as it 
continues past the Courthouse.

The urban trail follows Jefferson Street from Pike 
to Jackson Street.  This corridor is the spine that 
connects destination points such as the library, 
city hall, courthouse square, downtown retail, and 
performance park.  This trail also extends east to 
west along Washington Street to connect to create 
a network with city and county trail routes.
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SCHEMATIC DESIGN ELEMENTS

INTERACTIVE PUBLIC ART
Public art that is unique and 
meaningful builds upon the cultural, 
social, and economic values inherent 
to the City of Martinsville.  Well-
designed interactive art will invigorate 
the downtown district and aid in 
creating a memorable community 
identity.  

Whether permanent or temporary, art 
installations activate the imagination 
and encourage people to pay attention 
to the environment around them and 
learn about the city in which they are 
standing.

“Male Tourist, Female Tourist, Free Money”
Indianapolis, IN

“I am Indy”
Indianapolis, IN

“Love”
Indianapolis, IN
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RECOMMENDATIONS

CHRISTMAS TREE

A timeless tradition, a festival 
centered on the decoration and 
lighting of the Christmas Tree will 
draw residents and visitors alike to the 
Courthouse Square.  A holiday icon 
such as this allows the community 
to participate and take ownership of 
the city and county in which they live.  
Opportunities for interaction include a 
tree decorating contest and ornament 
painting.  Activities may also be 
scheduled in conjunction with existing 
festivals, such as the Cookie Stroll.
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URBAN BENCH SWINGS

Bench swings offer an alternative 
seating option as well as an 
opportunity for play.  More 
stimulating than a static bench, these 
swings will encourage people to 
stay awhile and relax in downtown 
Martinsville.  Swing benches are 
available in many styles, including 
double sided bench seating, lounge 
seating, and overhead shade 
structures. 
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RECOMMENDATIONS

MEMORIAL WAY
As is the case on courthouse squares around 
our great State of Indiana, memorials have been 
erected around Courthouse Square to honor local 
service men and women who have proudly served 
their country.  The largest memorial, Veterans 
Memorial Wall, is located on the southwest corner of 
the square, constructed of brick and limestone.  In 
its’ current location, it will continue to serve as the 
anchor to Memorial Way, a new paver sidewalk with 
landscape embellishments leading to the Morgan 

County Courthouse. Along the new walkway leading 
up to Veterans Memorial Wall, vertical monolith 
memorials currently elsewhere on the Square will 
line Memorial Way like sentinels guarding the way.  
The aggregation of military service memorials within 
this formally arranged Memorial Way will further 
honor Morgan County residents who have faithfully 
served our country. 
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ARTESIAN SPRINGS

“The ills that flesh is heir to” have given 
rise to beautiful sanitariums with which 

this “Artesian City” abounds and prove the 
estimate placed upon the curative powers 

of our mineral water.”
{ {

This excerpt is from an advertisement for the National 
Sanitarium, which operated at the northwest corner of 
Mulberry and Morgan Streets.  Discovered during a 
drilling operation seeking gas, oil, minerals or precious 
stones, the artesian well sprung forth from a depth of 
650 feet and kept on flowing.  The enterprising farmer, 
Captain Barnard, acquired an analysis of the water 
that claimed medicinal properties, and the Martinsville 
Sanitarium era was born.

Artesian Springs will hearken back to the mineral water days of Martinsville by celebrating the animation, 
playfulness and cooling effects of water jets shooting into the air on courthouse square.  Lounging benches 
will surround this playful space providing respite for parents and grandparents of children getting soaked.  
A marker will celebrate the mineral water history and culture of the day, highlighting the newest mode of 
transportation, the Interurban, which brought the masses of people seeking the curative powers of the 
Artesian Wells. In a sense, the curative powers of local waters will continue here on the Morgan County 
Courthouse Square - as we now know that active play, the soothing sounds from spraying water splashing 
and capturing a moment of solitude in a lounging bench are all beneficial to personal health and wellbeing, 
mental health and relaxation.  
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COURTHOUSE COURTS: SECURE ACCESS & DROP-OFF
Early on during the development of this Martinsville 
Downtown Action Plan, the City and consulting 
team met with County leadership to discuss 
possibilities for downtown redevelopment, the role 
that the Morgan County Courthouse Square might 
play in activating downtown and specific needs of 
County operations.  Morgan County leadership has 
been an engaged, active and supportive partner in 
the Downtown Action Plan’s evolution and design 
recommendations.  

The meetings with County leadership have led to 
the current plans for Courthouse access. The public 
entrance will remain at the south entrance to the 
Courthouse near the bell tower.  Courthouse Courts 
access for the Sheriff’s Department will be through the north entrance, accessed by a “Morgan County 
Sheriff’s only” drop off zone.  This ingress and egress approach will provide the Morgan County Sheriff’s 
Department with an improved building security management arrangement.  An enclosed masonry waste 
enclosure adjacent to the building will provide convenient access for building maintenance staff using the 
proposed walkway and drop off zone.

The redesign for Courthouse Square is focused on maintaining the parklike context of this iconic historic 
building surrounded by mature shade trees gracing this civic space.  Final design plans will include tree 
preservation measures with the addition of new shade trees native to Indiana and placed in strategic 
locations to enhance the anchor role of the Morgan County Courthouse in downtown Martinsville.

Proposed secure north entrance and drop-off

Existing south entrance
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Of the four streets surrounding Courthouse 
Square, Washington and Jefferson have lower 
traffic counts and therefore are being designed to 
support community events, oftentimes with vehicular 
traffic banned from the area on both streets or, 
for smaller events, just one street.  Both streets 
will feature a curb free environment to provide 
greater accessibility and staging of events.  Ease of 
accessing electrical and water service will appeal to 
vendors who rent booths for Rediscover Martinsville 

Main Street events, Fall Festival, Cookie Stroll, etc. 
The center of Washington Street is designed to be 
the hub of community events with a larger paved 
space for staging musicians and speaker podiums.  
Washington Street on the Square will feature living 
streetscapes and two-way traffic supported with 
perpendicular parking stalls, all working together 
to bring more vibrancy and activity to downtown 
Martinsville.  

STREETSCAPE ENHANCEMENT

Washington Street on the Square
In addition to accommodating alternative 
transportation corridors to and through 
downtown Martinsville, the proposed Living 
Streetscapes will grace civic space and 
accomplish these goals:

• To create an appealing pedestrian 
environment that supports increased 
merchant activity

• To implement a wayfinding system to 
improve the visitor experience

• To increase visitor linger time spent 
downtown

• To sustain a healthy urban tree canopy 
sustained with storm water runoff
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RECOMMENDATIONS

STREETSCAPE ENHANCEMENT

Jefferson Street on the Square
Jefferson Street will feature living streetscapes, 
an urban trail and two-way traffic supported 
with perpendicular parking stalls, all working 
together to bring more vibrancy and activity to 
downtown Martinsville.  The living streetscapes 
will be designed to expand the merchant 
activity zone along storefronts to accommodate 
sidewalk sales, pop up signs for today’s special 
and outdoor dining.  The “living” aspect of 
these streetscapes will support the needs 
of street trees to thrive in an urban context.  
Silva cells will support a suspended sidewalk 
system.  This approach aids in stormwater 
capture and sustains the street trees with 
water and nutrients.  It also avoids the issues 
associated with tree roots creating trip hazards 
by pushing up and offsetting sidewalk panels 
over time.

Jefferson Street will be embellished with an urban 
trail running along the east side of the square, 
providing an important link connecting Performance 
Park with the library.  This corridor will support 
walking, running and biking activities and will be a
catalyst for increased merchant transactions through

an emerging active living downtown Martinsville 
lifestyle.  Urban trails have also proven to increase 
developer interest in market rate housing projects 
within the commercial core along such active living 
corridors.
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STREETSCAPE ENHANCEMENT

Morgan Street on the Square
Of the four streets surrounding Courthouse 
Square, Morgan and Main Streets are the busiest 
from a vehicular traffic standpoint.  Therefore, 
this area has been designed to emphasize the 
parklike northern portion of the Square, where 
open lawn areas populated with mature and new 
native Indiana shade trees provide a peaceful 
setting for the historic Courthouse. An Indiana 
limestone seat wall provides an appropriate edge 
to the square and serves as integral seating 
during community events. 

The street cross section is designed to support 
parking on both sides of Morgan Street: parallel 
parking on the north and angled parking on the 
south. Light fixtures with banner arms provide 
seasonal interest and announce upcoming 
events. The north side of Morgan Street will also 
be embellished with large planters for seasonal 
displays of flowers and, in the winter, evergreen 
boughs and holiday accents will add a festive 
look to downtown.
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STREETSCAPE ENHANCEMENT

Main Street on the Square
Main Street in Martinsville is designed to be oriented 
toward the Morgan County Courthouse, the open 
lawn areas with mature shade trees, the perimeter 
Indiana limestone seat wall and the urban bench 
swings facing the merchant storefronts.  Casual 
lounging appurtenances that are oriented toward 
storefronts, has an influence upon one’s inclination to 
go into one or more of those storefronts. Therefore, 
the limestone seat walls and urban bench swings 
have a purpose beyond just a place to take a pause 
in one’s ambulatory activity.

The street cross section is designed to support 
parking on both sides of Main Street: angled parking 
on the east and parallel parking on the west. Light 
fixtures with banner arms provide seasonal interest 
and announce upcoming events. The merchant zone 
has been expanded to twelve feet wide and within the north half of this block, tree planters with perennial 
landscapes provide a buffer between pedestrians and automobiles.  On the south half of this block, the 
separation is provided with the retaining wall, a necessary construct to meet grade conditions.
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PEDESTRIAN ALLEYWAY ENHANCEMENT
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Downtown alleys typically exhibit deferred maintenance, poor or no lighting and drainage issues.  Yet, they 
can be catalysts for changing people’s attitudes about downtown.  The alleyway enhancements proposed 
in this Action Plan will convert downtown alleys into pedestrian-ways with upgraded pavement, drainage 
improvements and lighting.  These improvements expand pedestrian connectivity into downtown with the 
added benefit of framed and expanding views of the iconic Morgan County Courthouse, every step of the 
way.

Communities are discovering that their improved alleys make great communal 
dining venues for a totally unique local experience.  Monthly, throughout 
the summer, a local rotating restaurant and/or caterer teams with a local 
microbrewery, vineyard and/or distillery to host the dinner. Working with their 
Main Street coordinator, residents sign up online for an evening dinner in 
the alley with whomever else signs up.  The evening prompts spontaneous 
relationships creating a memorable shared experience, built upon those iconic 
views of the courthouse and the people they just met.  
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DOWNTOWN URBAN TRAIL
Neighborhood connectivity into Courthouse Square is a 
key strategy to support downtown merchants and property 
owners.  The urban trail on Jefferson Street and Washington 
Street provides a direct route from adjacent neighborhoods 
to the downtown focus area.  Easy access and an enjoyable 
walk encourages people to walk farther than they might have 
otherwise.

One way trails enhance quality of life is by providing logical 
space for amenities such as shade trees, ornamental planting, 
bike racks, and benches.  These amenities make it easy for 
people to walk or bike farther than they might have otherwise.  
More users on the trail also increases safety as more people 
are passing public spaces and spending more time downtown.

In order to be well-used, it is important to have an organized 
trail system in place that is maintained.  Successful urban 
trails have unique signage and wayfinding that clearly 
communicates directional information and highlights areas of 
interest.   
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TRAIL CORRIDORS
Neighborhood connectivity is only one layer of a well-
designed trail system.  Another layer is implementing 
a larger network of trails throughout Martinsville, even 
expanding into Morgan County.

Connecting to adjacent communities presents 
Martinsville as a welcoming city with points of interest 
worth traveling to see.  Extended trail corridors 
provide alternative transportation options, reduce 
vehicular traffic, improve health outcomes for 
residents, and attract potential residents who enjoy an 
active lifestyle.
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I-69 Martinsville Entrance Monument - Tower Concept - 1 of 3
I-69 Section 6 Martinsville - May 2019

BURGANDY STANDING SEAM
METAL ROOF

BACKLIT MARTINSVILLE "M"

BACKLIT ARTESIAN IMAGE.
POTENTIAL FOR DYNAMIC
IMAGE.

TOWER FROM BASE
APPROXIMATELY 40' TALL.

     TOWER COLUMN IS 6'-4"
WIDE.

CORRIDOR MAP
As Interstate 69 will increase the number of vehicles 
that pass Martinsville on a daily basis, it is vital to invest 
in gateways unique to the City located by interstate 
exits and at key locations leading to the downtown.  It 
is recommended to devise a family of gateways that will 
communicate the Martinsville brand in a variety of contexts.  
These monuments vary in shape and size, yet maintain 
continuity through a limited palette of limestone and brick, 
with decorative quoining and a standing metal seam cap 
inspired by the courthouse tower.

Note: Martinsville’s Mainline Gateways within the Interstate right-of-
way have been designed by others under contract with the Indiana 
Department of Transportation.
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SECONDARY GATEWAYS
Once a driver has exited the I-69 with the intention 
of visiting the downtown, they need continued 
direction to find the easiest and quickest route.  
Secondary gateways are smaller than the mainline 
towers, and are designed to fit at local intersections.  
Viewed at slower speeds than the mainline 
gateways, these monuments are more detailed and 
portray the character of Martinsville to visitors.  

Due to lower speeds and less traffic, a secondary 
gateway is proposed at the intersection of S.R. 67 
and 39.  

Other locations include:
• S.R. 39 and Morgan St.
• S.R. 39 and Morton Ave.
• Reuben Dr. and Hospital Dr.

The following page presents two alternative 
schemes for secondary gateway design 
consideration.
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SECONDARY GATEWAY MONUMENT SCHEMES

A

B

Clock may 
be placed on 
limestone panel in 
lieu of City logo

Standing seam 
metal cap

Standing Seam 
Metal Cap

Brick masonry with 
limestone quoining

Brick masonry with 
limestone quoining

Limestone 
panel with 

City logo

Offset metal 
lettering

Rough-cut limestone with 
smooth finish on base

Offset lettering

Ornamental 
landscape

Ornamental 
landscape

Limestone panel 
with City logoOffset laser-cut 

metal panel

Metal lettering

Limestone block with 
smooth finish

Clock may be placed on 
limestone panel in lieu of 
City logo
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SECONDARY GATEWAYS
The smallest members of the gateway family include location 
markers and trailside monuments.  The scale of these piers 
are allow them to be integrated along sidewalks and trails.  
As these elements are repeated throughout the City, they 
establish a unified sense of place unique to Martinsville.
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Location Marker 
• 9’ - 12’ height
• Opportunity to showcase historical 

events / places
Trailside Monument

• 3’ - 4’ height
• Opportunity to further City 

brand and provide mileage 
from County courthouse

LOCATION MARKERS & TRAILSIDE MONUMENTS



Section D
Catalyst Projects



CATALYST PROJECTS

Downtown Action Plan - Section D D-1

POTENTIAL CATALYST SITES
As the Downtown Action Plan recommendations are 
implemented, private mixed-use development activity 
will increase.  The economic success and vibrancy 
of downtown Martinsville depend in part on more 
people choosing to live near the courthouse square to 
patronize stores and contribute to a lively downtown 
atmosphere.

To meet this anticipated need, a number of sites within 
the study area have been evaluated for potential future 
redevelopment.  These locations support higher density 
construction and support a walkable lifestyle.  High 
density downtown housing routinely increases local 
merchant activities.  Proximity to local merchants will 
facilitate local resident’s ability to enjoy key features of 
the plan such as the Courthouse Square amenities, the 
urban trail, and Performance Park.
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Note: This Downtown Revitalization Action Plan is a planning document, and as such, has made assumptions to 
demonstrate redevelopment potential in the marketplace.  All parcels were studied with the understanding that 
willing buyers and sellers must come to agreement before redevelopment can take place as shown. 

Potential Catalyst Sites
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SELECTED CATALYST SITES
Out of 10 proposed locations, the following three 
sites are selected for further study.  

1. Main St. & Pike St.
2. Mulberry St. & Jackson St.
3. Washington St. & Sycamore St.

Concepts presented within the next pages are for 
planning purposes and further design development 
requires collaboration with current property owners, 
business owners, and developers. 
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Note: This Downtown Revitalization Action Plan 
is a planning document, and as such, has made 
assumptions to demonstrate redevelopment 
potential in the marketplace.  All parcels were 
studied with the understanding that willing 
buyers and sellers must come to agreement 
before redevelopment can take place as shown. 
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CATALYST SITE: Main Street & Pike Street
Commercial with Residential Above

Located on one of the major commercial 
thoroughfares in Martinsville, the Main Street site 
is considered an important entry to the downtown 
area.  A new commercial building located on Main 
Street would both extend the potential commercial 
space available in downtown and continue the urban 
façade of the downtown to the north.  

The Pike Street frontage provides an opportunity 
for new multi-family housing as a transition from the 
commercial core of the city to the existing single 
family residential to the west and northwest.  More 
dense housing would produce additional consumers 
within walking distance of the downtown commercial 
core and in turn would encourage new commercial 
development.
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CATALYST PROJECTS

CATALYST SITE: Main Street & Pike Street
Commercial with Residential Above

Proposed new commercial structures facing 
Main Street would be two to three stories with 
architectural features that would be compatible with 
the scale and materials of other historic buildings in 
the downtown area.  Architectural features should 
complement not necessarily mimic the historic 
facades.  Durable and authentic materials such as 
brick or limestone, and a cornice or detailing are 
encouraged.  More contemporary facades would 
also be welcome if they comply with the scale and 
massing of current historic downtown buildings.  

Multi-family residential buildings should also comply 
with the surrounding buildings’ scale and materials 
while evoking a residential image.  Front doors 
facing the city streets are essential to a comfortable 
human-scale environment and a lively street façade.  
Commercial and residential markets along with city 
ordinances and building codes will help define the 
final building footprint size and site development.



CATALYST PROJECTS
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CATALYST SITE: Mulberry & Jackson Street
Commercial Complex with Residential Apartments

The large footprint of the existing Key Bank building 
provides an opportunity to remake this building 
into multiple offices/retail spaces and to re-imagine 
the 1970’s building façade that holds a prominent 
position on one of the main streets in downtown.  
The parking lot facing Jackson and Mulberry Streets 
provides an undeveloped space for future multi-
family residential housing.  A multi-family housing 
project in this location would increase the density 
of consumers who are within an easy walk of the 
commercial spaces downtown.  New housing would 
be developed with similar standards detailed for the 
Main and Pike Street site.  

Renovation of the existing Key Bank could produce 
multiple smaller tenant spaces within the bank thus 
creating multiple front doors to the building which 
is in keeping with the other historic downtown 
buildings.  The front of the building could be pulled 
closer to Main Street to reinforce the urban edge 
of the other downtown buildings and new façade 
materials could evoke a more historic feel to the 
building which would be compatible with the other 
brick facades in the commercial core.  
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CATALYST SITE: Mulberry & Jackson Street
Commercial Complex with Residential Apartments
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CATALYST SITE: Washington & Sycamore Street
Mixed-Use Commercial & Residential with Parking 
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CATALYST PROJECTS

This prominent space with street frontage on the 
main east-west corridor into downtown and the 
courthouse square provides an opportunity for 
multiple options for future development.  

One option would create a performing arts space 
fronting Morgan Street with pedestrian access to the 
upgraded alley leading to the courthouse square.  A 
multi-story parking garage with commercial space 
on the first floor is located facing Washington Street.  
While current needs may not justify a parking 
structure, it does provide a viable option for parking 
as the commercial, residential and entertainment 
density increases.  A parking structure provides 
more spaces in a smaller area and reduces the 
political pressure to tear down existing commercial 
and residential properties in the downtown area to 
create surface parking.

An alternative solution is to provide additional 
commercial space at street level for the two lots 
and add multi-family housing above the commercial 
spaces, mimicking how many of the current 
downtown historic buildings are currently used.  
The increased residential offerings provide new 
consumers for existing and future commercial uses 
in the downtown area.  The building facades should 
match materials and scale of other historic buildings 
in the downtown area.  A parking structure should 
include architectural details of commercial buildings 
below the structure.  A performance space might be 
a little more flexible in design style and be a little 
more playful with architectural detail to convey the 
‘arts’ spaces within the building.  All buildings should 
provide pedestrian access from to the adjacent 
upgraded alley leading to the square. 

CATALYST SITE: Washington & Sycamore Street
Mixed-Use Commercial & Residential with Parking 
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Catenary Lights

Pike Street
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Shade Trees Stage

New Overhang

Upgraded Alley

Event Lawn

Umbrella

Fence

Seating

Earthen Mound

Earthen Mound
with Trees

Seating

Loading / Unloading 
Access

Existing Art 
Sanctuary Building

Proposed Building:
• Concessions
• Pulbic Restrooms
• Park Office

Tot Area

N15 30 600

Splash Pad

CATALYST SITE: PERFORMANCE PARK

Performance Park redevelops two 
adjacent sites currently functioning as 
a parking lot and lawn area.  Located 
one block north of the courthouse 
square, this amenity brings an urban 
park to downtown with a splash pad, 
public restrooms, shade trees and 
an open lawn for active play, making 
downtown living appealing to families.

Performance Park also serves 
as a venue for music and dance 
performances as well as other events 
such as weddings, public addresses, 
organizational activities, benefits, and 
reunions.  
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CATALYST SITE: PERFORMANCE PARK

Event Lawn
The east portion of the park is a passive event space, suited 
for staging concerts, Art Sanctuary events and larger festivals.  
Anchoring the park at the east end is the stage connected to the Art 
Sanctuary. This location provides functional access to either side 
for set-up and tear-down.  The size of the event lawn allows it to 
have flexible seating options - from lawn chairs to tables to earthen 
mounds.  The two mounds are oriented toward the stage and the 
change in grade separates the space from Jefferson Street.
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Splash Pad
The west side centers around the splash pad with 
amenities such as a tot area, umbrella tables and 
benches.  The Pike Street provides public restrooms, 
concessions, and park office, with an open atrium 
through the center.  On the south side adjacent to the 
alley, an earthen mound provides screening and noise 
control.  This public park adds greenspace close to the 
courthouse and a safe environment for children and 
families to play downtown.

CATALYST SITE: PERFORMANCE PARK
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CATALYST PROJECTS

CATALYST SITE: PERFORMANCE PARK

Jefferson Street
When a larger event space is needed, the curbless design 
of N. Jefferson Street allows the event lawn and splash pad 
areas to function as a continuous space.  Much like the paver 
streets on the Square, Jefferson Street is raised to be flush 
with the sidewalk, creating a level surface for pedestrians 
crossing from one end of the park to the other.  Catenary 
lights cultivate a lively atmosphere and convey that this space 
is more than just an urban park.
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Downtown Action Plan - Section E E-1

The intent of the following Streetscape Design Guidelines and Standards is to establish 
a uniform set of design parameters and site features for development occurring within 
specified streetscapes and districts throughout the City of Martinsville.    

STREETSCAPE DESIGN GUIDELINES & STANDARDS

GENERAL CONDITIONS
Accessibility
All development within the defined downtown district shall be accessible to all people, including those 
with disabilities.  New design features and site improvements shall comply with the requirements of the 
Americans with Disabilities Act for Accessibility Guidelines (ADAAG).

Historic Character
Historic character adds community value.  The Streetscape Design Guidelines and Standards aim to 
highlight and embellish the characteristics, features, and symbols of historic Martinsville.  Period-style site 
furnishings and materials will compliment downtown’s historic context.

Environmental Issues
These Design Guidelines and Standards address sustainable design and management where possible.  
The following design principles are intended to promote a healthy and sustainable framework for the City of 
Martinsville.

Alternative Transportation
A key feature of the project is the expansion and improvement of pedestrian and bicycle corridors 
throughout the City.  These corridors will provide residents and visitors with alternative transportation 
options such as walking, running, and bicycling.  Use of alternative transportation routes encourages 
reduction of automobile use and carbon emissions, improved air quality, and a more active lifestyle for 
community residents.  (See page E-7 for Pedestrian & Bicycle Corridors)

Stormwater Management
Stormwater distribution and water quality are a community responsibility that can be improved with site 
design features.  Vegetated bio-swales capture and slow water while removing particulate matter.  Pervious 
pavement also allows stormwater infiltration and reduces stormwater runoff.  These techniques can be 
employed where feasible in order to enhance stormwater best management practices (BMPs) within the 
City while also reducing flood impacts.

Courthouse Square, Franklin, IN Courthouse Square, Lebanon, IN
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Native Vegetation
Native plant material typically requires less maintenance once established, thus 
requiring less energy and costs associated with maintenance.  New plantings shall 
utilize native plant materials to meet design requirements where feasible. 
(See page E-8 for Landscape & Plantings) 

Choice of Materials
High quality, durable materials shall be specified in order to reduce long-term 
maintenance costs.  Preference shall be made for recycled content materials and 
locally produced and / or regionally quarried materials where feasible.      

Energy Conservation
Design standards shall seek to implement energy efficiency, such as:

 • Low energy site lighting (LED, compact fluorescent, sensor controls for night 
lighting, etc.)

 • Use of native groundcover instead of lawn to reduce high maintenance costs

 • Planting trees strategically to reduce urban heat island effect and  
cooling costs

Utilities
All new major utility lines and building connections shall be sub-surface, wherever 
feasible.  There should be further study to determine feasibility to bury existing electric 
and communication utilities throughout the downtown redevelopment district.  If 
feasible, this work should be done in conjunction with improvements outlined in these 
guidelines.

Vehicular Circulation 

 • INDOT design guidelines and standards shall be followed for lane widths, 
design speeds, horizontal and vertical alignment, cross slopes, side slopes, 
lateral clear zones, curbs, roadway pavement, pavement markings, drainage, 
traffic signals, lighting and utilities

 • Safe pedestrian routes and crossings shall be provided

 • Median barriers, guardrails, lighting, and wayfinding signage design shall 
incorporate materials in keeping with the overall “gateway” character

 • Enhanced traffic signals shall be incorporated into corridor development.  
New traffic signal styles shall conform to the style of proposed light fixtures 
(See Traffic Signal Arms on page E-16)
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CORRIDOR DESIGN GUIDELINES & STANDARDS
The intent of the following Corridor Design Guidelines and Standards is to establish a uniform set of design 
parameters and site features for development occurring within specified corridors from I-69 and S.R. 67 to 
Downtown Martinsville.  

Property Development Along Corridors
It is important to develop aesthetically-pleasing building exteriors, especially along corridors that welcome 
visitors to Martinsville.  Therefore, the following development guidelines for new construction are 
recommended:

• Building Mass
 A  front facade greater than 100’ in length should have architectural offsets to     
 break up the continuous facade.

• Transparency
 The minimum percentage of doors and windows that shall cover the front facade of a building shall  
 be 30% for the ground floor and 15% for upper stories.  Mirrored and darkly tinted windows are not  
 permitted.

• Screening
 Dumpster enclosures and service areas must be located to the side or rear of buildings and must  
 be screened from view from adjacent property and public street right-of-way.  Screening materials  
 include opaque walls and fences, and dense landscape planting.

• Vehicular Access
 The portion of the lot fronting the public street shall not be continuously paved.  Access drives shall  
 be limited to a maximum of 24’ in width.   
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INTERSECTION DESIGN GUIDELINES & STANDARDS

Background
Marking crosswalks serves two main purposes: (1) it shows pedestrians 
the best place to cross; and (2) it warns drivers that pedestrians may be 
present.  Additional advantages are listed below:  

 • Helping pedestrians find their way across complex intersections
 • Designating the shortest path
 • Directing pedestrians to the point of best visibility/sight distance
 • Providing drivers visual warnings of pedestrian crossing zones

General Guidance
As with the installation of any traffic control devices, engineering judgment 
is essential.  All crosswalk pavement markings and signs shall be 
selected, designed, and installed in conformance with the MUTCD.

Crosswalk markings should not be used at all intersections.  If used 
extensively, motorists would become desensitized to their presence.  
Crosswalk markings should generally be used only at locations where 
pedestrian activity is significant.  Significant pedestrian activity is defined 
as meeting one or more of the following:

 • At least 15 pedestrians crossing the street during each of the two 
highest one hour traffic periods in a day

 • On a school route
 • On a route to and within 1,000 feet of a park, community center, or 

transit facility

The design of intersections should always be completed with pedestrian 
crossings in mind. 

The Manual on Uniform Traffic Control Devices (MUTCD) gives general 
guidance regarding when and where to mark pedestrian crossing 
locations. 

The following guidelines are intended to serve engineers and planners 
who share a responsibility to find ways for vehicles, pedestrians, and 
bicyclists to coexist safely within the study area.  Accommodating 
pedestrians with disabilities is required in the planning, design, and 
construction of pedestrian facilities.  The purpose of this section is to 
provide guidance for consistent engineering solutions to pedestrian safety 
concerns, particularly with regard to crosswalks.   

These guidelines are not to be used as warrants, as circumstances 
may vary depending on location and no set of guidelines can cover 
every condition or guarantee improved safety.  This section is intended 
to improve the consistency of pedestrian crossing treatments for future 
construction projects and for retrofitting existing crosswalks.

Paver Crosswalk Example
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Thermoplastic Inlay Example

Ladder Pattern Example

Stripes Pattern Example
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GUIDELINES FOR MARKING CROSSWALKS
The table below provides guidance for the selection of the recommended traffic control devices for most 
circumstances as determined by the street characteristics, posted speed limits, and traffic volumes.  

Types of Pedestrian Crosswalks
Level 1

Level 1 crosswalks should be marked with parallel lines.  The lines shall 
be white and shall be reflective.  The lines may be painted at low vehicular 
traffic locations and should be thermoplastic or preformed plastic at high 
volume locations.  At stop or signal controlled intersections, stop bars 
shall be installed in advance if the crosswalk lines in conformance with the 
MUTCD.

Level 2

Level 2 crosswalks should be marked with high visibility pavement markings 
and advance warning signs.  High visibility markings should include 
hatching (ladder or zebra designs) and advance “Ped Xing” or “School Xing” 
markings.

Level 1 Crosswalk Graphic

Level 2 Crosswalk SignageLevel 2 Crosswalk Graphic

Source: Boulder, San Jose, Virginia DOT
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Level 3

Level 3 crosswalks should have pedestrian refuge islands and/or curb extensions 
(bump-outs) in addition to the Level 2 markings and signs.

Level 4

Level 4 crosswalks should be marked with overhead warning signs, 
flashing beacons (including HAWK or RRFB), or in-pavement lighting 
in addition to the Level 2 and 3 traffic control pavement  markings and 
signs.

Level 5

Level 5 crossings should be considered for pedestrian signals 
or grade separation.  Pedestrian signals shall be installed only 
when determined to be warranted and designed and installed in 
conformance with the MUTCD.  Pedestrian signal locations shall 
include Level 2 and 3 traffic control devices and may include Level 4 
devices.

Mid-Block Pedestrian Crossings
Mid-block pedestrian crossings should be avoided, especially when 
designing new facilities.  They are generally acceptable only in low 
speed, low traffic areas, such as downtown.  When installed, they 
should have the appropriate level of protection as determined by 
accepted standards. 

Overhead Pedestrian Crossing Signal Example

Pedestrian Bridge Example

Pedestrian Tunnel Example

Level 3 Crosswalk Graphic
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PEDESTRIAN & BICYCLE CORRIDORS
Pedestrian and bicycle corridors throughout the City provide residents 
and visitors with alternative transportation options.  These corridors 
are the avenues by which residents and visitors will experience 
the City through walking, running and biking.   A network of paths 
connected to nodes of community activity promotes accessibility and 
active recreation while simultaneously reducing carbon emissions 
from vehicular travel.  

By making the corridors visibly well marked, aesthetically attractive, 
and safe, trail system navigation will be easier for users.  Further 
study is needed to determine detailed design specifications at precise 
locations throughout planned pedestrian and bicycle corridors.  

Guidelines

 • Location markers and trailside monuments shall be 
integrated into trail corridors at appropriate locations  

 • Landscape treatments shall reflect different trail types 

 • Streetscape appurtenances shall be consistent throughout 
the pedestrian corridors, regardless of trail type 

 • Emergency call boxes shall be strategically placed to provide 
safety and security measures for trail users

 • Light fixtures shall be incorporated throughout the trail 
system in compliance with INDOT standards 

    (where applicable)

 • Wayfinding signage shall guide both pedestrian and 
    auto-oriented users in terms of trail accessibility, locations of  
    community landmarks, and safety

Alternative Transportation Standards

 • Alternative Transportation standards within the Downtown 
shall aspire to achieve Complete Street Standards for the 
benefit of all local citizens.

Heritage Trail, Kokomo, IN

Sharrows, West Lafayette, IN

Asphalt Trail, Lebanon, IN
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LANDSCAPE & PLANTINGS

Naturalistic Planting Example

Street Planter Example - City of Franklin

Bioswale Planting Example - Town of Speedway

Landscape Beds
A landscape bed with a raised decorative masonry curb and decorative 
aluminum fencing will be utilized where appropriate within the Downtown, 
and will include street trees and perennial landscaping.  Existing 
landscape beds shall be maintained and widened where feasible to allow 
enhanced landscape plantings.   

Guidelines
 • Strive to achieve minimum width 5’-9” from curb face to curb face 

for landscape bed
 • Curb height 6” minimum 
 • Planting material shall include a low groundcover and shade 

trees spaced at approximately 20’-0” on center (Landscape and 
Plantings) 

 • Site lighting should be thoughtfully integrated into landscape beds 
where appropriate (Site Lighting)

 • Where minimum 5’-9” minimum width for planting cannot be 
achieved, upgrade sidewalk with benches, litter receptacles, bike 
racks or planters

Urban Corridor Planting Principles
Location
The urban corridor shall be defined as all landscape areas along the 
urban trail and urban streetscape, on both sides of the street within 
the public right-of-way.

Street Trees
Street trees enhance visual streetscape characteristics and help to 
mitigate urban heat island effects by contributing to the City’s urban 
tree canopy.  Include urban tolerant shade tree species along street 
corridors at the required spacing, depending on land use.  Street trees 
shall be located within the public right-of-way and be maintained by 
the City of Martinsville.
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Street Trees Example

Street Trees and Ornamental Plantings Example

Suspended Pavement System Example

Rain Garden Example

Street Trees, continued
 • Typical spacing shall not be greater than one (1) shade tree 

per forty (40) linear feet
 • Plant trees in prepared tree pits with minimum 6’ – 0” width 

and 12’ – 0” length, larger where possible.  If minimum width 
is not feasible, consider the use of a modular suspended 
pavement system such as Deeproot Silva Cell (or equivalent) 
for increased tree health and survivability

 • Use continuous planting strips where feasible
 • Areas beneath urban corridor trees shall require a vegetated 

groundcover and a low decorative metal fence in high 
pedestrian traffic areas

Ornamental Plantings
Ornamental planting design shall be formal in style, and shall 
incorporate more geometric shapes and forms into the landscape 
patterns.  Plant groupings will be highly structured and maintain 
hard line edges.  Simple, rhythmic patterns shall create balanced 
order within the urban corridor areas, and provide visual interest and 
ecological functionality.  

Rain Garden Plantings
Rain gardens shall be located along urban trail and urban streetscape 
corridors, and shall incorporate runoff into vegetated basins located in 
the public right-of-way that collect and filter water from storm events.  
Rain garden plantings shall integrate a mix of native species that can 
tolerate periods submerged in water as well as drought.  Perforated 
underdrains and overflow systems shall be incorporated into the rain 
garden design where necessary to prevent long-term standing water 
and flooding.
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The following site furnishings shall be required as unifying elements to create visual consistency within the 
City’s Downtown District and Corridors.  The quality and craftsmanship of the manufacture and installation 
of these components is important to the overall visual aesthetics throughout the City.  Site furnishings shall 
be located mainly along major use areas such as recreational paths, urban trails, and upgraded streetscape 
areas.

Guidelines
 • Site furnishings should maintain consistency throughout the defined district and corridor zones
 • Minimize the number of different materials and color choices to unify components
 • Elements shall be grouped where possible to avoid visual clutter
 • Priority shall be given to quality furnishings including those  fabricated with recycled materials

 
*All street pavers shall be a minimum of 80mm thick for vehicular traffic.  Special situations may need an 
upgraded base profile or 120mm thick pavers and should be addressed as needed by the City Engineer. 

Benches
Type:   Plainwell Bench without Intermediate Arms
Material:  Wood or Aluminum Seat with Aluminum End Frame
Color:   Bronze Powder Coat   
Dimensions:  72” or 96” L x 26” W x 32” H
Manufacturer:  Landscape Forms 
Representative: Anita Wojda, Landscape Forms
   800-430-6206 x 1335

SITE FURNISHINGS

Type:   Melville Bench, Concord Collection
Material:  Wood or Aluminum Seat with Aluminum Frame
Color:   Bronze Powder Coat   
Dimensions:  76” L x 19” W x 30” H
Manufacturer:  Landscape Forms 
Representative: Anita Wojda, Landscape Forms
   800-430-6206 x 1335

Type:   RBF-28, Steelsites™ RB Collection
Material:  Steel Seat with Welded Steel Frame
Color:   Bronze Powder Coat   
Dimensions:  72” or 96” L x 26” W x 32” H
Manufacturer:  Victor Stanley
Representative: Jeff Miller, Streetscape Products, Ltd.
   1-866-662-9944

Type:   FMS-324, Framers Modern Collection
Material:  Steel Seat with Welded Steel Frame
Color:   Bronze Powder Coat   
Dimensions:  72” or 96” L x 25” W x 32” H
Manufacturer:  Victor Stanley
Representative: Jeff Miller, Streetscape Products, Ltd.
   1-866-662-9944
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Trash / Recycling Receptacles

Bicycle Racks
Type:   1939 World’s Fair Bike Rack
Material:  Ductile Iron, Stainless Steel Pipe, Steel Bar
Color:   Bronze Powder Coat 
Dimensions:  Hoop: 27.25”W; 32.5” H; Length Varies
Manufacturer:   Kenneth Lynch and Sons
Representative: Kenneth Lynch and Sons; (203) 264-2831

Type:   Loop Bike Rack, 35 Collection
Material:  Aluminum Casting
Color:   Bronze Powder Coat 
Dimensions:  Hoop: 36”L; 31” H; 14” D
Manufacturer:   Landscape Forms 
Representative: Anita Wojda, Landscape Forms
   800-430-6206 x 1335

Type:   Poe Litter Receptacle, Concord Collection
Material:  Metal Side Panels with Polyethylene Liner
Color:   Bronze Powder Coat 
Dimensions:  29” W x 44” H x 34 Gallon 
Manufacturer:   Landscape Forms 
Representative: Anita Wojda, Landscape Forms
   800-430-6206 x 1335

Type:   SD-42, Ironsites Collection
Material:  Metal Side Panels with Polyethylene Liner
Color:   Bronze Powder Coat 
Dimensions:  28” W x 42” H x 36 Gallon 
Manufacturer:  Victor Stanley
Representative: Jeff Miller, Streetscape Products, Ltd.
   1-866-662-9944
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Bollards
Type:   R-7539 Decorative Bollard
Material:  Ductile Iron
Color:   Black Powder Coat 
Dimensions:  Post: 36”H; Base: 10”W
Manufacturer:  Reliance Foundry
Representative: Reliance Foundry; 888-735-5680

Bicycle Racks, Continued
Type:   Ring Bike Rack
Material:  Stainless Steel Tubing
Color:   Bronze Powder Coat
Dimensions:  Hoop: 35”L; 37” H;
Manufacturer:   Landscape Forms 
Representative: Anita Wojda, Landscape Forms
   800-430-6206 x 1335

Type:   Geneva 8701LED Decorative Bollard
Material:  Cast Aluminum
Color:   Black Powder Coat 
Dimensions:  Post: 45”H; Base: 11”W
Manufacturer:  Sternberg Lighting
Representative: ESL Spectrum; 317-951-2300

Type:   Hawthorn Path Light
Material:  Cast Aluminum, Stainless Steel Base
Color:   Bronze Powder Coat
Dimensions:  Post: 37”H; Base: 11”W
Manufacturer:   Landscape Forms 
Representative: Anita Wojda, Landscape Forms
   800-430-6206 x 1335
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Pavers
Application:  Street
Type:    Holland Stone in Adobe
Material:   Brick     
Dimensions:   4 x 8 x 3-1/8d or 4 x 8 x 4d
Manufacturer:   Belgard
Representative: Northfield; 800-424-0190 

Application:  Street
Type:    Holland Stone with Parkway finish in 
   Antique Red
Material:   Brick     
Dimensions:   3 -7/8 x 7-13/16 x 3-1/8d
Manufacturer:   Pavestone
Representative: CDC Sales Pavestone-Cincinnati;
   513-259-6275

Application:  Urban Trail / Accent Pavers
Type:    Holland Stone in Antique and Harvest Blend
Material:   Brick     
Dimensions:   4 x 8 x 3-1/8d
Manufacturer:   Belgard
Representative: Northfield; (800) 424-0190

Application:  Urban Trail / Accent Pavers
Type:    Brown Ironspot Pavers:  #470-479 Dark
Material:   Clay     
Dimensions:   3-5/8 x 7-5/8 x 2-1/4d or 
   3-5/8 x 11-5/8 x 2-1/4d 
Manufacturer:  Belden Brick Company 
Representative: Indiana Brick Corp; 317-896-1600 

Application:  Urban Trail
Type:     Boardwalk Pavers with up to a 5 color blend
Material:    Architectural Clay
Dimensions:   2-1/4 × 9 x 2-1/4d or 2-1/4 × 9 x 3d
Manufacturer:   Whitacre - Greer
Representative: Edgewood Building Supply; 317-902-1480
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Pavers, Continued
Application:  Urban Trail
Type:    Hanover® Asphalt Block with smooth finish
Material:  Asphalt
Dimensions:   8” hexagonal x 2-1/2d
Manufacturer:   Hanover Architectural Products
Representative: The Boots Group; 317-431-7746 

Application:  Urban Trail
Type:    Hanover® Asphalt Block with smooth finish
Material:  Asphalt
Dimensions:   6 x 12 x 2-1/2d
Manufacturer:   Hanover Architectural Products
Representative: The Boots Group; 317-431-7746

Application:  Urban Trail
Material:   Concrete paver with flamed finish
Type:    PlankStone®
Dimensions:   2-7/8 x 23-1/2 x 4d
Manufacturer:   Hanover Architectural Products
Representative: The Boots Group; 317-431-7746 

Application:  Accent Pavers
Type:    Tuscan Series 
Material:  Concrete
Dimensions:   18 x 18 × 3-1⁄8d 
   (for pedestrian use only)
Manufacturer:   Pavestone
Representative: CDC Sales Pavestone-Cincinnati; 
   513-259-6275
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Pedestrian Scale Lighting Fixtures
Fixture:  A850SRLED Old Town Series; 
   Post Top Mount
Base and Pole:  1200 Fort Wayne Series; Double    
   Banner Arms; Surface Mount
Lamp:   LED
Material:  Cast Aluminum
Color:   Black Powder Coat 
Dimensions:   Fixture: 16”W x 40.5”H 
   Base and Pole: 18.6”W x 44”H with Straight   
   Octagonal Shaft
Manufacturer:  Sternberg Lighting
Representative: ESL Spectrum; 317-951-2300

Traffic Signal Arms
Type:   Arm:  CA – Curved Arm
Base:   5700 Plainfield Series 
   Pole: RSF – Round Straight Fluted
   Cap: RBCC3 Ball Finial Post Cap
Material:  Cast aluminum 
Color:   Black Powder Coat
Dimensions:  Varies; Design to AASHTO 2009 at 
   100 MPH 
Manufacturer:  Sternberg Lighting  
Representative: ESL Spectrum; 317-951-2300

*The above signal pole and arm selections represent the preferred standard and 
have been successfully installed in Indiana communities.  However, additional 
regulatory coordination and discussions may be necessary to determine current 
acceptance.  Design criteria for price quote is AASHTO 2009 at 100 MPH. 

Site Lighting
The lighting options for the greenway corridors and gateway feature areas will directly impact visual 
accessibility within the night environment, providing safety and security measures.  The lighting shall 
be dark sky compliant, directing light downward where it is needed.  Throughout the day, the lighting 
fixtures will also present aesthetic qualities that maintain visual consistency throughout the corridors 
and downtown.  Lighting fixtures shall have historic visual character with current energy efficient LED 
technology for long-term maintenance and energy cost savings.  The LED lighting shall maintain standard 
4500K color temperature, effectively producing a white light similar to metal halide lighting options. The 
fixtures shall be located in the greenway corridors, gateway feature areas and in parking lots, park open 
spaces, downtown streetscapes, Courthouse Square and adjacent property developments.  Banner arms 
shall be incorporated to promote community events. 
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BRANDING
An important Downtown Action Plan goal is to create a downtown 
that becomes regionally identifiable and uniquely associated with 
Martinsville.  Design standards for streetscape components will play a 
significant role in achieving this goal.  

Streetscape design standards include the following elements: 
 • Gateways Features
 • Historic Markers
 • Light Fixtures
 • Site Furnishings including:

 - Seating
 - Litter Receptacles 
 - Bike Racks 
 - Lighted Bollards

 • Wayfinding
 • Street Trees
 • Landscape
 • Trailhead Appurtenances
 • Application of Complete Streets Metrics
 • Bicycle & Pedestrian Corridors
 • Crosswalk Designs and Pedestrian Refuges
 • Pedestrian Accommodations at Key Intersections

 
When these various components are predetermined for their function 
and aesthetics, phased implementation is simplified and successfully 
delivers consistent public improvements.  Even more important, 
the design standards combine to establish a unique and attractive 
downtown for visitors and residents, thereby building the “Martinsville 
Brand”.  This branding also serves to promote public safety, as the 
various components of a thoughtfully executed streetscape promote 
traffic calming and the desired traffic speed reductions being sought.

BRAND RE-DESIGN
The City of Martinsville is currently in the process of developing a 
strategic marketing initiative which includes a re-branding effort and 
an updated visual identity.  As the re-branding effort for downtown 
Martinsville evolves, streetscape design guidelines, proposed design 
elements and gateway and monument features will take form and 
embellish the Downtown Martinsville experience. 

Branding Example- South Haven, Michigan

Cultural Trail - Indianapolis 

Monument Feature Example  - City of Franklin
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SIGNAGE
Street and wayfinding signage will be incorporated within the trail and 
gateway corridors to provide ease of navigation for residents and 
visitors of the City, increase awareness of cultural and recreational 
opportunities, and allow users to easily locate and access points of 
interest within the community.  Wayfinding style will feature colors, 
styles, and forms consistent with other streetscape elements located 
within the major corridors, further reinforcing the “Martinsville Brand”.  

Guidelines:
 • All metal shall be cast aluminum with black powder coated 

finish
 • Sign, pole, base and finial components supplied by 

‘The Streetscape Company, LLC’  or sign fabricator with 
equivalent quality and craftsmanship standards

 • All street, regulatory, warning, guide and ADA signs shall be 
located and mounted as per required ordinances and codes

 • Smaller regulatory, guide and ADA signs shall be mounted 
on a 2” diameter round smooth post with ball finial

Clearly marked routes promote the highest use of these public 
facilities that serve local residents, visitors and tourists navigating 
their way around the City.  Properly designed and unique wayfinding 
will be more functionally effective for all users.  The design standards 
for signage will address text color, background color, sign size, post 
materials, directional graphics and user graphics.  Guided by current 
MUTCD standards, uniform text and graphics are effective means to 
increase the efficacy of the wayfinding system.

Street Signage Example

Public Parking Signage Example
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Wayfinding
Potential wayfinding sign design schemes have been developed for the 
Downtown Action Plan to merge the iconic elements of Martinsville with the 
City’s color scheme in a style consistent with various streetscape items outlined 
within this section.  The design team referenced technical guidance, such as 
Indiana Department of Transportation (INDOT) standards and the Manual of 
Uniform Traffic Control Devices (MUTCD), for the location adjacent to vehicular 
travel lanes and appropriate letter height respectively.  The following wayfinding 
concepts are included as the City embarks on a re-branding initiative.

Downtown Marker
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Wayfinding

Wayfinding Concept A
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Wayfinding Concept B

Wayfinding



Section F
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PHASE 3
Morgan & Main Streetscape

PHASE 2
Performance Park, Jefferson St. with 
Urban Trail, Alley Improvements

PHASE 1A
Courthouse Drop-off, Jefferson Street 
Urban Trail

PHASE 1D
Washington St. with Urban Trail, 
Jefferson St. with Urban Trail

PHASE 1B
Washington Street & Alley Improvements, 
Jefferson Street & Alley Improvements, 
Courthouse Square Enhancement

PHASE 1C
Courthouse Square Enhancement with 
adjacent parking

PHASE 4
Main Street & Alley Enhancement, 
Washington Streetscape with Urban Trail
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INDIANA OFFICE OF COMMUNITY & 
RURAL AFFAIRS (OCRA):
A variety of grants are distributed to assist 
communitIes in revitalizing downtowns.  
Website: www.orca.in.gov

Community Development Block Grants 
(CDBG) are available with a required 20% 
match.  They include the following types of 
projects:

• Water projects
• Sewer projects
• Storm drainage projects
• Infrastructure in support of housing 

projects
• Senior care centers
• Daycare centers
• Community centers
• Downtown revitalization
• Historic preservation
• Libraries
• Healthcare centers
• Special needs buildings
• Fire stations / Firetrucks

CDBG funds are available up to $600,000 with 
a required 20% match to the following:

• Non-entitlement cities
• Community governments
• Town governments
• County governments

These grants are used for the following 
purposes:

• Eliminate slums and blight
• Benefit low to moderate income persons
• Infrastructure improvements
• Downtown revitalization
• Community and daycare centers
• Historic preservation

Community Planning Funds are up to 
$50,000 for individual communities and up to 
$15,000 for two communities.

• Non-entitlement cities
• Incorporated towns
• County government

These grants are used for the following 
purposes:

• Feasibility studies
• Downtown revitalization plans
• Historical preservation studies
• Affordable housing studies

Main Street Revitalization Program (MSRP, 
administered by OCRA) offers grant 
opportunities, networking, and information 
to Indiana cities and towns.  Emphasis is 
placed on the preservation and development 
of traditional downtown resources.  To qualify, 
communities must become Indiana Main Street 
members.  The offer Downtown Enhancement 
Grants for planning, marketing and restoration 
efforts.  An Internet database of buildings 
available for purchase or rent can be used.

INDIANA DEPARTMENT OF 
TRANSPORTATION (INDOT) 

2019 Community Crossings Matching Grant 
Program provides funding to cities, towns, and 
counties across Indiana to make improvements to 
local roads and bridges.  Community Crossings 
is a partnership between INDOT and Hoosier 
communities, both urban and rural, to invest in 
infrastructure projects that catalyze economic 
development, create jobs, and strengthen local 
transportation networks.  Projects that are 
eligible for funding include road resurfacing and 
preservation, bridge rehabilitation or replacement, 
alternative transportation connectivity, and road 
reconstruction with Americans with Disabilities 
Act (ADA) compliance in connection with a road 
project.  Material costs for chip sealing and crack 
filling operations are also eligible for funding.  
Website: www.in.gov/indot/2390.htm
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INDIANA LANDMARKS
A private non-profit statewide organization with 
8,000+ members.  Headquarters are located in 
Indianapolis with a regional network of seven 
offices and two house museums.  
Website: www.indianalandmarks.org

Efroymson Family Endangered Places 
Grants:  Grant funding is available to local 
preservation organizations up to $2,500.  The 
grants are available for redevelopment costs 
such as architectural or engineering services.

Efroymson Family Endangered Places Loan:  
This loan program is available for up to $75,000 
to non-profit organizations for acquisition 
and / or rehabilitation of historic properties.  
Recipients will have low interest terms for three 
years and must attach Indiana Landmarks 
protective covenant to the property deed.  
Special consideration is given to projects that 
will save buildings listed or eligible to be listed 
in the National Register of Historic Places or 
located in a National or State Register Historic 
District.

INDIANA HOUSING AND COMMUNITY 
DEVELOPMENT AUTHORITY
This state agency focuses on housing needs in 
regard to home ownership and the development of 
rental housing, and provides support to community 
housing development organizations.  The authority 
is based in Indianapolis.  

Website: www.in.gov/ihcda 

Rental Housing Tax Credits (RHTC):  
Tax credits are distributed for a period of ten 
years to developers of affordable housing.

• Property acquisition
• Rehabilitation of existing housing
• New housing construction

HOME Funds (distributed through 
Housing and Urban Development HUD) are 
available to local governments and non-profit 
organizations up to $500,000 with a required 
25% match.

• Develop affordable housing for low to 
moderate income

• Property acquisition
• Rehabilitation housing
• Counseling to families

SMALL BUSINESS ADMINISTRATION (SBA)
The SBA works with lenders to provide loans to 
small businesses.  The agency doesn’t lend money 
directly to small business owners.  Instead, it sets 
guidelines for loans made by its partnering lenders, 
community development organizations, and micro-
lending institutions.  The SBA reduces risks for 
lenders and makes it easier for them to access 
capital.  
Website: www.sba-gov/funding-programs/loans

UNITED STATES DEPARTMENT 
OF COMMERCE

Public Works Grants: A grant program of 
the U.S. Department of Commerce, Economic 
Development Administration.  Funds can be 
used to revitalize, expand, and upgrade a 
community’s physical infrastructure to attract 
new industry, encourage business expansion, 
diversify local economies, and generate or 
retain long-term, private sector jobs and 
investment.  Website: www.eda.gov/programs/
eda-programs 

Economic Adjustment Assistance Program: 
This program provides technical, planning 
and infrastructure assistance in distressed 
economic regions.  Website: www.eda.gov/
programs/eda-programs
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INDIANA DEPARTMENT OF 
NATURAL RESOURCES (DNR)
The DNR is a state agency that administers 
numerous programs impacting historic preservation, 
outdoor recreation and the environment.  The 
Indiana Division of Historic Preservation & 
Archaeology (DHPA) administers the bulk of the 
historic preservation-related programs in state 
government.  It is based in Indianapolis.

Historic Preservation Fund (HPF) is funded 
by an annual distribution of federal dollars form 
the National Park Service (NPS).  Funding is 
available to government entities, educational 
institutions, and non-profit organizations.  
Grants are for pre-development costs (up to 
$35,000) and project costs (up to $50,000) 
including acquisition, development, and 
archaeology with a required 50% match.

Architectural projects include:
• National Register nominations for 

eligible historic districts
• Feasibility studies
• Architectural and engineering plans
• Specifications for the rehabilitation and/

or adaptive reuse of National Register-
listed properties

• Historic structure reports for National 
Register-listed properties

• Historic context studies with National 
Register nominations for specific types 
of historic resources

The grant program provides matching grant 
assistance.  All grant funds are paid out on a 
reimbursement basis.  Grant awards are subject 
to maximum award amounts.  
Website: www.in.gov/dnr/historic/7589.htm

The Land & Water Conservation Fund 
(LWCF) was passed by Congress in 1965 
to assist eligible governmental units in the 
provision of new park areas.  The LWCF is 
a matching assistance program.  The main 
source of funding for the LWCF grants comes 
from federal offshore oil lease revenues.  Since 
the LWCF is a reimbursing program, the project 

sponsor does not receive the grant funds at 
the time of application approval.  The sponsor 
must have the local matching 50% of the 
project cost available prior to the application.  
The sponsoring park and recreation board 
is reimbursed 50% of the actual costs of the 
approved project.  Local funding sources used 
to match the federal assistance may be derived 
from appropriations, tax levies, bond issues, 
force account labor, gifts, donations of land, 
cash, labor, materials, and equipment.  Other 
federal funding sources cannot be used as 
the local share of the project, except revenue 
sharing, Community Development Act funds, 
and Farmers Home Administration loans. 
https://secure.in.gov/dnr/outdoor/4071.htm

Recreational Trails Program Grant (RTP) is 
a matching assistance program administered 
through the Division of Outdoor Recreation 
that provides funding for the acquisition and/
or development of multi-use recreational trail 
projects.  Both motorized and non-motorized 
projects may qualify for assistance.  The 
assistance program is sponsored by the 
U.S. Department of Transportation’s Federal 
Highway Administration (FHWA).

All units of government and agencies 
incorporated as 510(c)(3) not-for-profit are 
eligible.  Grant requests between $50,000 
and $200,000 will be accepted.  At the time of 
application, the project sponsor must have at 
least 20% of the total project cost available.  
The RTP will provide 80% reimbursement for 
eligible projects after project costs are paid.

• Construction of multi-use trails
• Acquisition of easement or property for 

trail
• Development of trailheads and other 

support facilities
• Operation of educational programs 

to promote safety and environmental 
protection related to trails

• Providing stream and river access
• Construction of bridges, boardwalks, 

and crossings
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NATIONAL TRUST FOR 
HISTORIC PRESERVATION
Chartered by Congress in 1949, this privately-
funded non-profit organization is charged with 
preserving America’s most significant historic sites.  
It is based in Washington, D.C. with a Regional 
office in Chicago, Illinois.  
Website:  www.nationaltrust.org

Historic Preservation Grant Program 
(administered by OCRA) strives to  preserve 
and rehabilitate historic properties in order 
to further incentivize downtown economic 
development.  Applications can be submitted at 
any time.  Projects must meet certain minimum 
program requirements: 

• The lead applicant must be any 
individual, partnership, form, 
association, joint venture, limited liability 
company or corporation

• A non-profit facilitating affordable 
housing organizations are also eligible 
as lead applicants

• The lead applicant must be able to show 
title / ownership upon grant award

Grant requests between $10,000 and $100,000 
will be accepted.  Eligible requests must be no 
more than 35% of eligible project costs.  Local 
match must be greater than or equal to 65% of 
total eligible project costs. 

UNITED STATES DEPARTMENT OF THE 
INTERIOR NATIONAL PARK SERVICE (NPS)
This federal agency administers numerous 
programs impacting historic preservation, forestry, 
national park systems, and Native American tribal 
preservation.  Based in Washington, D.C. with a 
Regional office in Omaha, Nebraska.  Website:  
www.nps.gov/ and www.nps/gov/history/hps/tps/tax

NPS Tax Credit Program: A 20% income 
tax credit is available for the rehabilitation of 
historic, income-producing buildings that are 
determined by the Secretary of the Interior, 
through the National Park Service, to be 
“certified historic structures”.  The State Historic 
Preservation Offices and the National Park 
Services review the rehabilitation work to 
ensure that it complies with the Secretary’s 
Standards for Rehabilitation.  The Internal 
Revenue Service defines qualified rehabilitation 
expenses on which the credit may be taken.  
Owner-occupied residential properties do not 
qualify for the federal rehabilitation tax credit. 

NATIONAL ENDOWMENT FOR THE ARTS
This agency provides grants to organizations 
for several types of programs related to the arts, 
including museums, preservation of art forms, etc.  
Website: www.nea.gov/grants/index.html  
The grants required 50% matching funds and 
pertain to the following disciplines:

• Artist communities
• Arts education
• Dance
• Design
• Folk & Traditional arts
• Literature
• Local arts agencies
• Media Arts: film/radio/television/

museums
• Music
• Musical Theater
• Opera
• Presenting
• State and Regional
• Theater
• Visual Arts
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INDIANA ARTS COMMISSION
This state agency offers funding for various art and 
art education programs.  Website:  www.in.gov/arts/

Grant programs include the following:

• Arts in the Parks & Historic Sites
• Arts Organization Support III
• Community Consultancies
• On-Ramp Career Accelerator
• Partnering Arts, Communities and Education 

(PACE)
• Regional Arts Initiative Grants
• Regional Arts Partner
• Statewide Cultural Districts

MORGAN COUNTY CONVENTION & 
VISITORS BUREAU
This agency offers community grant programs 
to help organizations within the community to 
better develop and promote high quality visitor 
experiences. Website: www.visitmorgancountyin.
com/about-us/industry-partners/grant-programs/

Festival & Event Grant Program: This grant 
program assists growth of local tourism festivals 
and events within Morgan County.  Qualifying 
events include:

• Overnight or day trips to Morgan County
• Promoting visitation in off-peak months
• Creating a direct local economic impact
• Attracting 150 people or more
• Drawing positive media exposure

Cooperative Marketing Match Program: 
These matching funds assist local businesses 
and organizations in promoting themselves to 
visitors.  Requirements include:

• The businesses or events must be 
Morgan County visitor/tourism-oriented

• Eligible paid advertising efforts must be 
in markets outside of Morgan County

Applications for 50% reimbursement toward 
eligible marketing efforts will be accepted.

Tourism Enhancement & Development Fund: 
Funds are available to assist organizations that 
invest in quality local projects that support the 
Bureau’s mission.  Eligible projects should:

• Enhance and develop tourism
• Improve quality of visitor and resident 

experiences
• Support current tourism strategies and 

initiatives.

Applications are accepted at any time.

TAX INCREMENT FINANCING DISTRICTS (TIFs)
Tax increment financing dedicates tax increments 
within a certain defined district to finance the 
debt that is issued to pay for the project. TIF was 
designed to channel funding toward improvements 
in distressed, underdeveloped, or underutilized 
parts of a jurisdiction or public works projects where 
development might otherwise not occur.

Expanding the existing TIF Districts would help in 
the financing of: 

• Pay expenses of Redevelopment 
Commission for public improvements

• Pay principal and interest on bonds or 
leases

• Roads, streetscapes, and sidewalks for 
access to  new development

• Construction of water and sewer lines
• Acquisition of real estate
• Parking facilities
• Street lights
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Streetscape / Events Space

• Finalize streetscape enhancements for 
Courthouse Square

• Implement ideas for Courthouse 
Square and alleyway enhancements.  
Begin detailed design to further 
understand project cost, impact and 
potential land acquisition needs.

• Continue collaborations with Morgan 
County leadership

• Investigate and finalize gateway and 
corridor enhancements

• Consider and implement walk / bike 
trail connectivity to the downtown and 
adjacent park systems

Downtown Businesses and Buildings

• Apply for applicable grant funding related 
to building façade enhancement and 
identified streetscape implementation 
projects.

• Further develop business owner 
relationship with downtown festivals and 
events by promoting and creating active 
downtown offerings attractive to customers 
and local residents.  Invite local businesses 
to participate in downtown festivals and 
events.

• Scout and attract successful small 
businesses within surrounding communities 
that would like to expand their operations in 
an historic downtown environment.

ACTION PLAN SUMMARY
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Schedule Task Action Needed
Potential Funding 
Source / Resources

Planning and Design Development Projects

0 - 3 
months Form Downtown Action Committee N/A

0 - 6 
months Complete schematic design for all phases City of Martinsville Redevelopment 

Commission; Morgan County

0 - 1 years Meet with various grant and funding 
agencies N/A

1 - 2 years Complete detailed design for Courthouse 
Square Phase 1

City of Martinsville Redevelopment 
Commission; Morgan County

2 - 3 years
Complete detailed design for Phase 2;

Performance Park, Jefferson Street, and 
adjacent alleyways

City of Martinsville Redevelopment 
Commission; Morgan County

2 - 4 years
Complete detailed design for streetscape 

enhancements on Morgan and Main Streets 
for Phase 3

City of Martinsville Redevelopment 
Commission; Morgan County

2 - 4 years
Complete detailed design for streetscape 

enhancements and intersection upgrades on 
Main Street for Phase 4

City of Martinsville Redevelopment 
Commission; Morgan County

Complete survey, preliminary design and 
engineering, plan development and detailed cost 

estimates

Assemble active group to meet on a regular basis 
comprised of Mainstreet, City, County and various 

stakeholder representatives

Complete design and engineering, plan preparation 
and bidding documents

Complete design and engineering, plan preparation 
and bidding documents

Complete design and engineering, plan preparation 
and bidding documents

Complete design and engineering, plan preparation 
and bidding documents

City of Martinsville and Downtown Action 
Committee to meet with entities such as INDOT, 

OCRA, DNR, etc. to discuss and raise awareness 
of pertinent projects

The following matrix proposes detailed action items to be performed within a recommended time frame, 
supporting the implementation of the Downtown Plan.  It also notes local, regional and state resources that 
can be utilized to supplement funds as design development and construction progress.  

The cost to implement the design ideas for the downtown events space and streetscape enhancements for 
each phase should be evaluated in further detail as described below. The work will include the appropriate 
demolition and the installation of curbs, sidewalks, street trees, lawn, ornamental landscape, street lighting 
and appurtenances, pavement milling and resurfacing, decorative pavers and pavement markings from 
building façade to façade.

ACTION PLAN MATRIX: MARKETING THE PLAN

Schedule Phase
Construction and Infrastructure Projects

1 - 2 years

1 - 2 years

1 - 2 years

2 - 3 years

2 - 3 years

3 - 4 years

3 - 5 years

INDOT Community Crossings; City of Martinsville Redevelopment 
Commission;  OCRA: Community Development Block Grants; 

DNR Land and Water Conservation Fund

INDOT Community Crossings; City of Martinsville Redevelopment 
Commission;  OCRA: Community Development Block Grants

INDOT Community Crossings; City of Martinsville Redevelopment 
Commission;  OCRA: Community Development Block Grants

Potential Funding Source / Resources

City of Martinsville Redevelopment Commission; OCRA: 
Community Development Block Grants; Morgan County

City of Martinsville Redevelopment Commission; OCRA: 
Community Development Block Grants; Morgan County

City of Martinsville Redevelopment Commission; OCRA: 
Community Development Block Grants; Morgan County

Department of Natural Resources (DNR), Indiana Department of Transportation (INDOT), Main Street Revitalization Program (MSRP), 
Office of Community and Rural Affairs (OCRA)

Phase 1A:  Construction of courthouse drop-off and 
Jefferson Street urban trail

Phase 1B:  Construction of streetscape enhancements, urban trail on 
Washington, paver streets, upgraded crosswalks, alleyway 

enchancements, and installation of architectural water feature

Phase 1C:  Construction of streetscape enhancements, Courthouse 
Square improvements and adjacent parking, monument relocation, 

seating area, and installation of public art

Phase 3:  Construction of streetscape enhancements and 
upgraded crosswalks

Phase 4:  Construction of upgraded signalized intersections on Main 
Street, streetscape enhancements, and upgraded alleyway

Phase 1D:  Construction of streetscape improvements, urban trail on 
Washington and Jefferson streets

Phase 2:  Construction of splash pad and related amenities, event lawn 
and stage, Jefferson Street reconstruction with catenary lighting, 
upgraded alleyways, and Pike Street streetscape enhancements

INDOT Community Crossings; City of Martinsville Redevelopment 
Commission; OCRA:  Community Development Block Grants



IMPLEMENTATION

Downtown Action Plan - Section F F-9

Schedule Phase
Construction and Infrastructure Projects

1 - 2 years

1 - 2 years

1 - 2 years

2 - 3 years

2 - 3 years

3 - 4 years

3 - 5 years

INDOT Community Crossings; City of Martinsville Redevelopment 
Commission;  OCRA: Community Development Block Grants; 

DNR Land and Water Conservation Fund

INDOT Community Crossings; City of Martinsville Redevelopment 
Commission;  OCRA: Community Development Block Grants

INDOT Community Crossings; City of Martinsville Redevelopment 
Commission;  OCRA: Community Development Block Grants

Potential Funding Source / Resources

City of Martinsville Redevelopment Commission; OCRA: 
Community Development Block Grants; Morgan County

City of Martinsville Redevelopment Commission; OCRA: 
Community Development Block Grants; Morgan County

City of Martinsville Redevelopment Commission; OCRA: 
Community Development Block Grants; Morgan County

Department of Natural Resources (DNR), Indiana Department of Transportation (INDOT), Main Street Revitalization Program (MSRP), 
Office of Community and Rural Affairs (OCRA)

Phase 1A:  Construction of courthouse drop-off and 
Jefferson Street urban trail

Phase 1B:  Construction of streetscape enhancements, urban trail on 
Washington, paver streets, upgraded crosswalks, alleyway 

enchancements, and installation of architectural water feature

Phase 1C:  Construction of streetscape enhancements, Courthouse 
Square improvements and adjacent parking, monument relocation, 

seating area, and installation of public art

Phase 3:  Construction of streetscape enhancements and 
upgraded crosswalks

Phase 4:  Construction of upgraded signalized intersections on Main 
Street, streetscape enhancements, and upgraded alleyway

Phase 1D:  Construction of streetscape improvements, urban trail on 
Washington and Jefferson streets

Phase 2:  Construction of splash pad and related amenities, event lawn 
and stage, Jefferson Street reconstruction with catenary lighting, 
upgraded alleyways, and Pike Street streetscape enhancements

INDOT Community Crossings; City of Martinsville Redevelopment 
Commission; OCRA:  Community Development Block Grants

ACTION PLAN MATRIX: NEXT STEPS TO IMPLEMENTATION



Section G
Appendix



S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

1. How often in the past 30-days have you visited Downtown Martinsville to shop 
or eat? 

2. Do you consider City Hall south of Washington Street to be part of Downtown 
Martinsville?

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

3. Do you consider the Main Connection to be part of Downtown Martinsville?

4. Please check the following places that you have visited in the past 90-days.

None of the Above

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

5. How many times in the last year have you visited the Morgan County Farmer’s 
Market on Tuesdays at Friends Church?

6. How many times in the last year have you visited the Morgan County Farmer’s 
Market on Saturdays at the Main Connection?

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

7. How would you describe the amount of available parking in Downtown 
Martinsville?

8. How many blocks are you willing to walk from your parked car or your home 
when shopping or dining in Downtown Martinsville?



S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

9. When parking in Downtown Martinsville, how long is your average visit?

10. Select your level of comfort when crossing Main St around the courthouse 
square as a pedestrian or bicyclist:

 

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

11. Select your level of comfort when crossing Morgan St in Downtown Martinsville 
as a pedestrian or bicyclist:

12. Have you jogged, walked or ridden a bike on any of the following

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

13. Could you see yourself living in Downtown Martinsville?

14. If answered yes to the above question, what types of downtown housing would 
attract you? Check all that apply:

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

15. If you answered the last question, would you prefer to:

16. Do you work remotely and/or from home?



S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

17. How frequently in the past 30-days have you used your laptop, tablet or 
smartphone to work in a public place like a coffee shop, library or  
co-working space?

18. When shopping in Downtown Martinsville, how much is your average 
purchase?

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

19. In an average month, how often do you eat dinner at a restaurant in  
Downtown Martinsville?

20. In an average month, how often do you eat lunch at a restaurant in Downtown 
Martinsville?

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

21. When is it most convenient for you to shop (choose 2)?

22. How many times have you attended a festival or parade in Downtown 
Martinsville in the last 3 years?

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

23. Do you patronize local businesses before or after a festival or parade in 
Downtown Martinsville?

24. How many times in the past 12-months have you visited the Library?



S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

25. Choose the 3 store types most likely to increase the amount of time and money 
that you spend downtown:

26. What best describes your attitude toward the current hours of operations for 
existing retail businesses:

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

27a. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: Bicycle Access

27b. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: Cleanliness of Streets/Sidewalks

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

27c. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: General Safety

27d. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: General Attractiveness

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

27e. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: Pedestrian Access

27f. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: Pedestrian Safety



S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

27g. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: Parking Convenience

27h. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: Street Lighting

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

27i. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: Traffic Flow & Conditions

27j. Please rate overall satisfaction with the following Public Facilities in 
Downtown Martinsville: Wayfinding Signage

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

28a. Please rate overall satisfaction with the following Local Businesses in 
Downtown Martinsville: Building Appearance

28b. Please rate overall satisfaction with the following Local Businesses in 
Downtown Martinsville: Employee Friendliness

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

28c. Please rate overall satisfaction with the following Local Businesses in 
Downtown Martinsville: Employee Knowledge of Products

28d. Please rate overall satisfaction with the following Local Businesses in 
Downtown Martinsville: Interior Appearance of Business



S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

28e. Please rate overall satisfaction with the following Local Businesses in 
Downtown Martinsville: Merchandise Display

28f. Please rate overall satisfaction with the following Local Businesses in 
Downtown Martinsville: Quality of Goods Available

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

28g. Please rate overall satisfaction with the following Local Businesses in 
Downtown Martinsville: Hours of Operation

29. What public enhancements would you like to see most in  
Downtown Martinsville? (Choose 3)

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

30. Indicate your desire for outdoor dining adjacent to restaurants on the public 
sidewalk:

31. Are you:

None of the above

owner

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

32. Do you live in:

33. Do you work in:



S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

34. How long have you lived at your current location?

35. What is your gender?

S U R V E YCity of Martinsville: Downtown Action Plan

M A R C H  4 ,  2 0 1 9

36. How many people live in your household?

37. What is your age group?
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1  Southwest Corner of Courthouse Square

4  Architectural Water Feature and Urban Trail

7  Northwest Corner of Courthouse Square

2  Washington Street Mid-block Crossing

5  Jeff erson Street Streetscape 

5  Urban Bench Swings on Main Street

3  Southeast Corner of Courthouse Square

6  Courthouse Authorized Personnel Drop-off 

6  Corner of Main Street and Washington Street
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10   Washington Street Mid-block Crossing

13   Jeff erson Street Streetscape

16   Event Lawn

11   Washington Street Streetscape

14   Performance Park

17   Catenary Lighting on Jeff erson Street

15   Splash Pad

12   Architectural Water Feature



PHASING ENLARGEMENTS

Phase 1A: $1,800,000 - $2,000,000

Phase 1A improvements will relocate the sheriff entrance to 
the north side of the Courthouse,  and includes installation 
of the urban trail on Jefferson Street from Morgan Street to 
Washington Street.

*Phase 1 is portioned into four projects.  Implementation of Phases 1A , 1B 
and 1C at the same time will retain access and functionality of the Square 
and Courthouse during construction.
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Phase 1B: $6,500,000 - $7,400,000

This phase replaces Washington and Jefferson Streets with 
pavers creating a curbless environment. Upgraded crosswalks 
and alleys delineate pedestrian space and streetscape 
improvements include trees, landscape, and site furnishings.  
The urban trail on Washington passes the south entrance to the 
courthouse, which is enhanced with an passive architectural 
water feature and landscape.

*Phase 1 is portioned into four projects.  Implementation of Phases 1A , 1B 
and 1C at the same time will retain access and functionality of the Square 
and Courthouse during construction.
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PHASING ENLARGEMENTS

Phase 1C: $3,000,000 - 3,400,000

Urban bench swings, seat walls and enhanced landscape 
adjacent to new sidewalks is proposed.  A space for public art 
at the northwest corner of the Square is balanced by relocated 
monuments that center around the Morgan County Veteran 
memorial.  Also included is the parking on Morgan and Main 
adjacent to the Square.

*Phase 1 is portioned into four projects.  Implementation of Phases 1A , 1B 
and 1C at the same time will retain access and functionality of the Square 
and Courthouse during construction.
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PHASING ENLARGEMENTS

Phase 1D: $2,400,000 - 2,800,000

Phase 1D continues the urban trail east on Washington 
Street up to and including the intersection of Washington and 
Sycamore.  It also extends the trail south on Jefferson toward 
the library, ending at Jackson Street,    
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Catenary Lights

Pike Street

Je
ff e

rs
on

 S
tr

ee
t

Shade Trees Stage

New Overhang

Upgraded Alley

Event Lawn

Umbrella 
Table

Fence

Seating

Earthen Mound

Earthen Mound
with Trees

Seating

Loading / Unloading 
Access

Existing Art 
Sanctuary Building

Proposed Building:
• Concessions
• Public Restrooms
• Park Offi  ce

Tot Area

N15 30 600

Splash Pad

Phase 2: $5,000,000 - 5,700,000

The park shows two parcels that could be utilized as one venue 
for larger events.  To the west, a splash pad accommodates 
various seating configurations and proposes a building with a 
central breezeway to house concessions, public restrooms, and 
park office.  Catenary lights hang over Jefferson Street, which 
is raised to provide a level transition between the parcels.  The 
event lawn offers multiple seating options oriented toward a 
stage located adjacent to the Art Sanctuary.  Upgraded alleys 
enable loading/unloading access and increase pedestrian 
connectivity.  The length of the alley from Pike Street to Morgan 
is a direct connection from this event space to the Square.
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Alley to Courthouse Square



Phase 3: $4,800,000 - 5,500,000

Streetscape improvements for Phase 3 include trees, fiberglass 
planters and a wider sidewalk on Morgan Street from Main to 
Jefferson.  Improvements continue east to Sycamore Street 
and west to Marion Street, excluding the intersection at Main 
and Morgan.  The north portion of Main Street from Morgan to 
Pike is also included.     
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PHASING ENLARGEMENTS

Phase 4: $4,100,000 - 4,700,000

Phase 4 consists of the renovation of both Main Street 
intersections within the focus area.  New signal poles 
and upgraded crosswalks tie into proposed streetscape 
improvements. Amenities include wider sidewalks, trees, 
planters, and an urban trail extension down west Washington.  
The upgraded half of the alley entices pedestrians with framed 
views of the enhanced Square while the rest of the alley retains 
its functionality. 
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